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3AIN THE old problem for the 
conductor to wrestle with! 
: to fill the column in mid- 
‘mer, when it is between grass 
‘hay, as the farmer would put 
nd the heat waves take all fhe 


-out of one. The conductor 
sx the battle-scarred Under- 
d, scratches his head and then 
des he will write “The Dog 
is of 39” and stage it for one 
‘only. Which strikes him as a 
didea and he proceeds to dig 
) the top drawer for possible 
me songs, wisecracks and the 
. hoping Our Own Bill Calla- 
: will be so crowded for space 
this issue that he will want 
arks” held to a minimum. 

x ca 
JELL, THERE always is some- 
1g somewhere to write about at 
‘time of the year at that— 
wrolet’s soap box derby, which 
tso far off. It always is run 
August and this time there is 
exception. The date has been 
—Sunday, Aug. 13—so it is a 
ely subject for the conductor 
{one close to his heart. For he 
been mixed up with the derby 
its inception as a member 
the technical committee. His 
und stripes” are five in num- 
‘and this will make it six. He’s 
‘only one of the original com- 
tee which went into action at 
yon when the classic was in- 
uurated. 

- * Ed 
YHILE GASOLINE consump- 
1 doesn’t enter into the derby 
ture, still it can be regarded as 
automobile event because of 
‘rolet sponsoring it. And 
‘"vrolet has done a mighty fine 
in encouraging the youth of 
‘erica in learning to use their 
ids and build the coaster 
sons which are the “racing 
’” which run at Akron. There 
st be hundreds of thousands of 
's who have built cars for the 
‘vrolet classic which has de- 
oped a fine spirit of sportsman- 
2? among the boys because of 
‘championship event. 

* * * 
JF COURSE the battle ground 
’ year again will be Derby 
wns at Akron. It will bring to- 
“er local champions from ap- 
ximately 100 cities and towris, 
See SPARKS, Page 19, Col. 1) 
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Deliveries Likely 
Will Be Started 
Early in August 


Dealers’ Current Stocks 
Reported at About 
3,000 Vehicles 


DETROIT.—Packard, swing- 
ing into production of its new 
1940 models with record vol- 
ume, announced Friday that 
deliveries will begin during | 
the first half of | 
August. 

More than 13,- 
000 men will be 
back at work in 
Packard’s plants 
here by Aug. 1. 
Of this number, | 
9,500 employes | 
already have) 
been returned to | 
the payrolls, ac- | 
cording to M. M. | 
Gilman, presi- 
dent. 


M. M. Gilman 


facturer in the field with 1940) 
models,” said Gilman. “The com- 
pany’s decision to advance the in- | 
troductory date of the new models | 
was made necessary by sharp re- | 
ductions of stocks in the hands of | 
dealers throughout the United | 
States and Canada. 
“Stocks in the field are down to | 
3,000 cars, and used car stocks 
are rapidly disappearing,” Gilman 
added. “This is by far the lowest 
inventory we have had _ since 
(See PACKARD, Page 2, Col. 5) 


Johnson Named 
Sales Director 


Of GM-Canada 


OSHAWA, Ont.—John E. John- 
son has been named as director of 
sales of General Motors of Canada 
by President Harry Carmichael. 
Johnson succeeds C. E. McTavish, 
resigned and will supervise sales 





of Chevrolet, Oldsmobile, Pontiac | 
and Buick as well as handling | 


parts and service sales of United 


—, 
rk Plug. 
ae eae here from De- 
troit, where he has been assistant 
general sales manager of Chev- 
rolet in the central office, looking 
after used car sales in the west- 
ern half of the United States. For 
16 years he had been with Chev- 
rolet. His first connection was 
with the Sampson tractor in Janes- 
ville, Wis. and in 1923 he became 
Chevrolet factory representative 
working out of Janesville and 
later made assistant sales man- 
ager. In 1927 he went to Chevro- 
let’s central =~ as oe 
ager of dealer accounting. 
cone two years. Then he was 
made zone manager at Knoxville, 
then in the same capacity at Pitts- 
h. 
“= 1929 he returned to Chev- 
rolet’s central offices in Detroit as 
(Continued on Page 18, Col. 5) 
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1939 Sales, Production 


Feb. 


Jan. 





420000 


March April 


May June 


, GRAPHIC PORTRAYAL of the relative positions of car production (for the 
“Packard will be the first manu- | U. S. domestic market only) and new car registrations (also only in the U. S.) 


for the first six months of 1939. 


Solid line denotes production of new 


passenger cars for the U. S. domestic market, while dotted line denotes new 


car registrations in the U. S. 





Plant Committee Parleys 


May Solve GM-CIO Dilemma 


DETROIT. — While no tangible 
gains had resulted from the three 
days conference between repre- 


| sentatives of UAW-CIO and of- 


ficials of General Motors, there 
was an undercurrent of feeling 
late Friday that a basis soon 
would be found to end the strike 
of tool and die workers which has 
forced the closing of 11 GM plants 
to date. The strike if continued 
may seriously affect General Mo- 
| tors program for 1940. 


| Without a decision from the 
| local courts defining the status of 
| UAW as to whether CIO or AFL 
is entitled be recognized as such 
and in absence of an election un- 








| QUALITY 4 344, 
74 DEALER 6 2196 
4 to66 

27 180 


262 


JOHN E. JOHNSON 


IN 


der the supervision of the National 
Labor Relations Board to de- 
termine which faction is entitled 
to recognition, it has been diffi- 
cult to find an avenue to negotia- 
tions. At present it is hoped that 
a way may be found through con- 
ferences with local plant com- 
mittees which will permit men to 
return to work and the corpora- 
tion’s program to be continued 
without further interruption. 
Nothing definite had developed 
late Friday afternoon but this 
interpretation was read into a 
statement by the corporation at 
that time which read as follows: 


“The negotiations between of- 
ficials of the UAW-CIO and of- 
ficers of General Motors Corp. 
have, during the last three days, 
dealt with an attempt to find a 
way out of the strike difficulty in 
the plants. The fact that a supple- 
mental agreement was asked for 
tool and die makers and mainte- 
nance men, when the original 
agreement covering all members 
of the UAW-CIO, as well as the 
UAW-AFL, is in dispute and in 
the courts and before the National 
Labor Relations Board, has pre- 
sented obstacles difficult to over- 
come. 

“The existing agreement be- 

(Continued on Page 9, Col. 1) 





John V. Mowe 


NEW YORK.—John Vv. Mowe, ex- 
vice-president of Kelly-Springfield 
Tire, died July 12 at Lake Champlain. 
The funeral was held at Crestwood 
NV. Y. on July 15 at the Methodist 
Episcopal Church. 


Registration Held 
Within 6 Percent 
Of °39 Production 


May, June Upturn Boosts 
°39 Car, Truck Sales 
To 1,663,824 


By Pete Wemhoff 
Associate Editor 


DETROIT.—Showing a 42 
percent increase over 1938, 
new car and truck registra- 
tions in the United States 
during the first half of 1939 
totalled 1,663,824 units, according 
to compilations made this week 
by Automotive News. Total for 
the first six months of last year 
was 1,170,090 units. 

Production of cars and trucks 
for the U. S. domestic market 
reached 1,769,711 units for the 
same period of this year, while 
1,017,235 vehicles were assembled 
in the comparable period of 1938, 
the gain from 1938 to 1939 being 
almost 74 percent. 

Continuance of this strong gain 
over 1938 in the last half of 1939 
is very unlikely, due to the fact 
that both sales and production 
; took a sharp upturn in the last 
quarter of 1938; therefore, the 
comparisons will be less impres- 
sive although totals are expected 
to be just as cheerful. 


Comparison of 1939’s first half 
sales with output reveals that the 
industry actually registered 94 
percent of the cars and trucks 
produced in the period. In the 
same six months of 1938, a total 
of 152,855 more cars and trucks 
were registered than produced, 
the difference being accounted for 
by a heavy production schedule 
in the closing months of 1937 and 
the carrying over of many units 
into 1938. 

Of the 1,663,824 units registered 
in the first half of this year, 
1,413,361 were new cars and 250,- 
463 new trucks. (Last two figures 
contain an estimate of 248,000 cars 
and 42,000 trucks for June.) The 
new car total represents a gain of 
45 percent over the 974,023 cars 

(Continued on Page 8, Col. 4) 


The Top Ten 
PASSENGER CARS 
First Ten in Registrations as 

Reported in AN Teday: 





1939 1938 
Pes. Make Pes. 
1—284,579 Chev. 210,033— 1 
2—215,774 Ford 179,943— 2 
3—172,344 Plym. 116,126— 3 
4— 93,554 Dodge 47,476— 5 
5— 93,071 Buick  69,363— 4 
6— 69,954 Pontiac 43,791—~— 6 
7— 63,483 Olds. 41,274— 7 
8— 32,588 Chrys. 21,797—~ 9 
9— 28,553 Stude. 15,025—1 
10— 27,237 Merce. ........ ig 
Total All Makes: 
1,206,518 845,904 


For complete standings of all 
makes, see Page 13 this issue. 
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North Carolina Dealers Hit Fall Announcemen}}'* 
ce a 
s ih 


Horner Urges 


Program of 


Pressure Through Politics 


By David Brinkley 
Special Correspondent 

WRIGHTSVILLE BEACH, N.C. 
—A resolution favoring the intro- 
duction of new car models in De- 
cember or January rather than in 
the fall was adopted at the last 
business session of the fifth an- 
nual convention of the North 
Carolina Automobile Dealers 
Assn. ended here today. Another 
resolution unanimously adopted 
by the delegates was one con- 
demning the practice of state and 
federal law enforcement officers 
selling cars caught being used to 
haul illicit whiskey while the 
dealer who still holds a bona fide 
claim to the car is forced to take 
a loss. 

Officers Are Elected 

Officers for the coming year 
were elected at the last business 
session, J. T. Maloney, of Fayette- 
ville, being elected president. 
Other officers elected were: 
Thomas R. Wolfe, of Albemarle, 
vice-president; Flake B. Chipley, 
of Rocky Mount, secretary, and J. 
B. Dancy, of Durham, treasurer. 

Mrs. Bessie Phoenix will re- 
main in office as executive secre- 
tary, and Daniel L. Bell, of Pitts- 
boro, will continue to serve as at- 
torney. 

The convention city for 1940 
was not selected. 

Principal among the speakers 
at the convention was Stanley H. 
Horner, president of the National 
Automobile Dealers Assn., who 
discussed “The Automobile In- 
dustry From a National Stand- 
point.” 

“The time has come,” he said, 
“for the automobile dealers to get 
into politics and make their 
wants known.” He said the most 
crying need for the welfare of the 
industry today is for “the govern- 
ment or somebody” to make the 
manufacturers adopt a uniform 
plan for dealing with their re- 
tailers. 

He said the retail dealer faces 
three sources of unfair treatment 
—from the manufacturer, from his 
competitors, and from the public. 

Practice Is Condemned 

He condemned the manufac- 
turers for their practice of allow- 
ing too many dealers in a trad- 
ing territory of insufficient buying 
capacity to take care of them, of 
pushing more cars on a dealer 
than he can dispose of, and of 
allowing an unstable price sys- 
tem to exist. To carry his last 
point, he cited the fact that in 
Brooklyn, N. Y., for example, 10 
dealers for the same car will 
quote 10 different prices to a 
buyer. 

Of the dealer’s competitors, he 
said the retailers are hurting 
themselves by allowing the public 
to play one dealer against another 
in an effort to obtain an unfair 
price. 

Of the public, he said buyers 
have learned that the price scale 
in the industry is not steady and 
by chiseling, arguing and hag- 
gling, he may get a lower price. 

He also discussed the “used car 
evil,” saying that many dealers! 





are throwing away their profits 
by paying more for a trade-in car 
than it is worth, thereby losing 
profit on the new car sale, and 
trying to sell the used car for 
more than it is worth in order 
to keep from making a loss. 


John W. Darr, New York, vice- 
president of the Commercial In- 
vestment Trust, Inc., described the 
dealers as lineal descendants of 
the horse traders of yesteryear and 
he said they have adopted some 
of their habits— namely that of 
making an even swap and fooling 
themselves into believing they 
have made a profit. 

Harry Meixell, manager of the 
legislative department of the 
Automobile Manufacturers Assn., 
spoke on “Factory-Dealer Rela- 
tionship.” He said there are three 
objectives that must be achieved 
toward the end of co-ordination 
of factory-dealer relations. First, 
he said, the factories should make 
scientific surveys of trading areas 
in order to prevent overcrowding 
an area with dealers. Second, the 
makers should help the dealers in 
forming a uniform price system, 
and third, dealers should not be 
encouraged to buy more cars than 
they can dispose of. 

Cites Corrections Needed 

Louis P. Morony, executive di- 
rector of the American Assn. of 
Motor Vehicle Administrators, 
spoke on “Streamlining the Motor 
Vehicle Laws.” He cited several 
conditions that exist in North 
Carolina’s laws that should be 
corrected. 

Harry Sommers, regional vice- 
president of the National Automo- 
bile Dealers Assn., spoke on “The 
Need for a Co-operative Move- 
ment Among Dealers.” He said a 
new era is dawning in automo- 
bile retailing and factories are 
making their best offers for profit 
and happiness in the history of 
the business. He said Ford, Gen- 
eral Motors and Chrysler are 
steadily improving in their con- 
sideration for their dealers. 

Future Is Bright 

Mrs. Bessie B. Phoenix, execu- 
tive secretary of the North Car- 
olina association, made her an- 
nual report, saying that the or- 
ganization had enjoyed an en- 
tirely successful year and the 
prospects for the future look ever 
brighter. She reported that good 
progress has been made on the 
association’s legislative projects. 

At the banquet on the first 
night of the convention, North 
Carolina’s Governor Clyde R. 
Hoey congratulated the associa- 
tion for the great contributions it 
has made toward “knitting the 
state into a compact whole.” He 
said that much of the association’s 
progress and achievement was 
due to the efforts of the only 
woman executive secretary of an 
organization of its kind in the 
United States—Bessie B. Phoenix. 

At the conclusion of the gov- 
ernor’s speech, the delegates pre- 
sented Mrs. S. Parks Alexander, 
wife of the retiring president. 
with a silver serving tray. 


NASH SALES 
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CONGRATULATING NASH DEALERS and the Nash field organization on 


their outstanding selling job during the first six months of 1939, 


W. A. Blees, 


Nash’s general sales manager, points out that retail sales during the period 


increased 72 percent. 


Addressing a semi-annual mecting of divisional sales 


managers and field representatives. in Detroit this week, Blees said that Nash 
dealer profits this year were among the highest in the company’s history. 





DISTINGUISHED GUESTS AND SPEAKERS at the annual con 
North Carolina Automobile Dealers Assn., at Wrightsville Beach, No Ce tens 


week included, left to right, front row: John W. 


New York; Gov. Clyde R. Hoey, 
regional vice-president of the 


Darr, vice-president CIT, 


who spoke at the banquet; Harry Somme 
National Automobile Dealers Asen., Atlanta; 


Back row, left to right: Louis R. Morony, executive director Amer 

of Motor Vehicle Administrators; Harry Meixell, legislative iegantuseat inn. 
mobile Manufacturers Assn.; Stanley Horner, president, National Automobile 
Dealers Assn., and Robertson Paul, dealer, Charleston, S. C. 
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NEW PRESIDENT of the North Carolina Automobile Dealers Assn., J. T. 


Malony, Fayetteville, is shown left. With him is Flake B. 


, Mount, secretary. 
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A BUFFET LUNCHEON at the annual meeting of the North Carolina Auto- 


mobile Dealers Assn., at Wrightsville Beach, N. 


C., speeded the program on 


the opening day of the two day session. 


Buick’s June Gaile Near May 
With Spurt in Last Ten Days 





FLINT.—Sales of Buick motor 
cars during June totaled 19,186 
units, almost equal to the preced- 
ing month when 19,794 cars were 
delivered, and 42.5 percent over 


Hudson’s Sales 
Continue Climb 


In Early July 


DETROIT.—With Hudson retail 
sales in the United States for the 
month of June up 40 percent over 
June, 1938, the largest monthly 
gain recorded so far this year, 
national sales for the week ending 
July 8 continued the climb by 
gaining 50 percent over the same 
week a year ago, it was reported 
Friday by George H. Pratt, gen- 
eral sales manager of the Hudson 
Motor Car Co. 


Farm Receipts Increase 
In all but 2 Regions 


WASHINGTON.—Receipts from 
the sale of principal farm prod- 
ucts were 12 percent larger this 
May than last in the West North 
Central states and 2 percent larger 
in the Western states. Decreases, 
for the other four regions, ranged 
from 6 percent in the North 
Atlantic to 11 percent in the East 
North Central states. 








June last year when Buick sales 
amounted to 13,463 cars. 

The month reflected a sustained 
demand for cars in the domestic 
market and gave evidence of bet- 
ter than normal strength for the 
remaining summer months, ac- 
cording to W. F. Hufstader, gen- 
eral sales manager. 

June deliveries brought domes- 
tic sales by this division of Gen- 
eral Motors during the second 
quarter to 60,323 units, compared 
with 45,585 in the like quarter last 
year, and for the first six months 
of this year to 107,076 units, 
against 79,753 in the first half of 
last year. 

The volume during the first six 
months was the best it has been 
since 1927, substantially exceed- 
ing the previous highs of the past 
decade, Hufstader said. 

Sales registered a strong upturn 
during the last 10 days of the 
month, he said, amounting to 7,- 
670 units, compared with 7,290 in 
the corresponding period last 
month and with 5,376 in the last 
10 days of June a year ago. This 
was a gain of 42.7 percent over 
last year. 

Used car deliveries by Buick 
dealers during June were 36,883 
units, representing a turnover of 
total used car stocks once every 


25 days. The used car sales com- | Cadillac chassis to 


pared with 37,657 last month and 
with 29,814 in June a year ago. 


Studebaker Notes 
| Best 2nd Quarter 
Sales Since 1925; 1 


SOUTH BEND.—Paul G 
man, president of the StudebseeTRO 


Corp., announces that t res 
ation’s sales for the a Core hy 











secon 
ter of 1939 and for June ae mal 
largest since 1928. Factory sajp? 4n° 


June were 11,122 

s0eT oo as compared + 

3, units sold in th 

. month of 1938, ee 
or the second quarter Nr 

sales totaled 33,430 cotipaced a 

10,305 last year. For the 

half of 1939, sales amounted 

53,176 against 20,478 in the sa 

period last year. Sales in the 

a of ; ie Sales for 
year when 5 

were sold. er 


“Since the introduction of : a 
new low-priced car, the Champi oy 
in March, Studebaker has climb&pcing 


from 13th to 8th position 
mobile 
said. 





Retail deliveries in the ite. 
States in June amounted oH 
units against 3,149 last i 







re pu 


year, w 
second con deliveries of 26 rery 
compared with 9,843 in 4 
1938 period. we ene > 

“Export sales in June,” H ra 
man said, “were 100 percent i : 
provement over 1938 and the s aa 


ond quarter volume of fore 
sales represented a gain of 90 p a 
i Ww 





cent.” 
on bet 
P k d “ace, 1€ 
9 Ford 
ac ar i seric 
(Continued from Page 1) 4, wh 


Packard entered the lower pri’. the 
field nearly five years ago. ely. 1 
pectedly rapid movement of dea 
ers’ stocks followed the compa 
announcement of price reducti [ 
on May 1, which has made 9 
necessary to advance our intwale 
ductory date for the 1940 mod@ 
“We are now taking the nece Ma 
sary steps to liquidate all remaifsysy} 
ing stocks in the field, and exp@o pL, 
to be in the position of introduci&,,,4;., 
new models at a time when ae 
dealers will have nothing but 1% 
cars to sell.” 














While no prices are announ¢ 
for the new line, Gilman indica 
that further price reductions mi 
result from economies anticipat? 
from the program of plant 
arrangement and _ unification 
cently completed. This progra 
effected over a period of fd 
years and representing an outa 
of millions of dollars, also meat 
substantially increased producti®@, 9, L,; 
capacity. 


aa aca 9x 
° N, 

Packard ‘Senior’ | sista 
et, 

Model Sales Up |: a 


t as | 


80% Over 193k: 


DETROIT—Sales of th#—— 
“senior,” or more expensive modg 
of Packard cars, during May 4 
June increased more than 80 p 
cent over those for May and J 
last year, according to W. 
Packer, vice-president of distrik 
tion of the Packard Motor Car { 

“The increase in sales of q 
Twelve and Super Eight ca 
said Packer, “indicates that th 
is a well defined improvement 
the market for higher priced ca 
At the same time it attests to 
growing popularity of the Sug 
Eight, with which the biggest 
crease in sales is being register 
Substantial sales increases a 
were made with our lower pr§ 
cars;” | 


16 Hearses Sold 


DETROIT.—Shipment of 16 CadilWIVE g, 

' Fleetwood nine-passenger sedans 4Bizatio 
leight Sayers & Scovill hearses Mest of 
the Funeral AuB8abcoc] 
of Louisville, was V~Cra 
General Salts, Th¢ 
Toit reg 
























mobile Co.. 
nounced this week by 
Manager D. E. Ahrens. 





Hopping’ Among Buyers 


ter Found Less 


192} sy william C. Callahan 

y Managing Editor 

tebe sTROIT.—Why buyers bought 

corpéy’ present 1939 cars and rea- 
why they switched from some 

make in 1939 or did not pur- 

another make considered, is 

ted in the annual consumer 

ey which was conducted this 

by the Crowell-Collier Pub- 

ing Co. 

mis is the sixth in a series of 









fact 

ed er surveys which were 
1e by this organization in 
nted and this year the scope of 


e sai™survey was broadened to in- 


the personal interviews with 
for car owners in 66 cities 
. u out the United States. 


, addition to the owner likes 
of qudislikes in new cars, the sur- 
AMpiG} also covers used cars, service, 
limb&ncing and other topics. 

Nn aufGmong the salient facts brought 
loffm@ in the survey is that “shop- 
- hay’ among buyers is not nearly 
valent as the average dealer 
es. For all makes, according 
Ehe testimony of present own- 
only 48 percent of buyers even 
idered another make of car 
re purchasing. Of course, in 
> WhE connection it must be consid- 
f 26,05) that there was more shopping 
€ Saling the lower-priced cars than 
ing the higher-priced models, 

He the survey does not reveal the 
ping among dealers for the 
make of ear. 


other feature of the survey 
“tals where the greatest compe- 
“mn between makes lay. For in- 
ace, 16.5 percent of buyers of 
$¥Ford cars admitted that they 
i seriously considered Plym- 
4, while 12.7 percent looked 
. pri€é the Chevrolet pretty thor- 
Unesly. Dodge, Pontiac and Mer- 


fd 


> ampe Appointed 
jade 


‘sales Promotion 


| Manager at Olds 











fore 
90 p 


nec@ 


emai®ANSING.—The appointment of 
©€XP@0,. Lampe as Oldsmobile sales 
duci®, manager was an- 
nounced this 
week by D. E. 
Ralston, general 
sales manager 
for Oldsmobile. 
Lampe has 
been in the auto- 
mobile industry 
for the past 20 
years. He joined 
the Oldsmobile 
sales organiza- 
tion in 1933 as 
assistant man- 
ager of the or- 
“wation and analysis depart- 
at. In 1936 he was promoted 
assistant sales promotion man- 
*, a position which he has 
J ‘4 until his present appoint- 
t as head of the department. 
pe succeeds M. P. Vorberg 
” has resigned. 





lucti@, 0, Lampe 
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zjrowell Survey Shows Competition Among Makes 


Than Believed 


cury (in that order) also were 
considered by Ford buyers, and 
56.3 percent considered only Ford. 

Of the Chevrolet buyers, 16.2 
percent looked at Plymouth, while 


10.4 percent seriously considered | : 


Ford. Pontiac, Oldsmobile, Buick 
and Dodge (in that order) were | 
also considered. The remaining 
54.5 percent considered only Chev- | 
rolet. This indicates that for | 
Chevrolet (outside the big three) | 
other GM lines are real compe- | 
tition. 
In the case of Plymouth buyers, | 
Chevrolet ran second choice with 
16.6 percent. Ford was next with 
9.2, with Pontiac next and Dodge 
fourth. No other make was con- 
sidered by 53.4 percent. 
Competition Is Stiffest 

Willys also found its stiffest 
competition with Plymouth, with 
20.2 percent of Willys buyers giv- 
ing serious consideration to Plym- 
outh. Chevrolet was next with 
11.3 and Ford third with 4.8. The 
Willys buyers definitely confined 
their search to the low priced field. 
59.7 percent looked only at Willys. 

Among the new Studebaker 
Champion buyers, 20.5 percent 
looked at Plymouth, while 9.2 per- 
cent looked at Chevrolet. Dodge 
and Pontiac came third and fourth 
in Champion buyer’s considera- 
tion. 45.3 percent looked only at 
the Champion. DeSoto appar- 
ently found its first competition in 
Dodge, with 11.8 percent of the 
De Soto buyers looking seriously 
at Dodge. Plymouth was next in 
their consideration, with Buick 
third and others following in order 
being Oldsmobile, Pontiac, and 
Chrysler. 41.4 percent considered 
De Soto only. 

Plymouth also was second choice 
among those buying Dodge cars. 
Of these buyers interviewed 14.5 
percent considered Plymouth, 
Oldsmobile and Buick were next, 
with 7.3 percent of the Dodge buy- 
ers considering these cars, and 6.1 
percent considered Chevrolet. 
Pontiac and Ford also were looked 
at seriously. 43 percent looked 
only at Dodge. 

Most Seriously Considered 

Pontiac’s buyers reported that 
14.4 percent of thém had seriously 
considered Chevrolet before buy- 
ing Pontiac. Some 9.2 percent of 
these buyers also looked at Buick, 
and 7.8 percent considered Plym- 
outh. Oldsmobile, Dodge and Ford 
were next in order. 47.1 consid- 
ered Pontiac alone. 

Mercury found 12.3 percent of 
its buyers who also considered 
Ford. Buick was next, with 4.7 
percent of the Mercury buyers 
looking at Buick lines, while other 
Mercury competition came largely 
from Chevrolet, Dodge, Plymouth, 
Oldsmobile and Studebaker, all of 
whom came in for some consider- 
ation by Mercury buyers. 54 per- 
cent looked only at Mercury. 

Oldsmobile found its real com- 
petition among Buick and Pontiac. 

(See SURVEY, Page 19. Col. 3) 





‘adilWIVE SALESMEN of Dodge dealers of the Detroit r 
ns @@Nization were declared winners in the “Opportunity 
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oit region of Dodge. 


Sst of the Detroit region. The winners are, left to 
beock Brothers; in Quadnau, of Colville-Moore; Edw 
ie Y~Cramer; Joe Taylor, of Hodges Motor Sales; 
8. The awards, watches, were made by Chas. 


egion of the Dodge | 
Year’s Sweepstakes 
right, Charles Singer, 
ard Schoenherr, of 
L. Berman, of Cass Motor 
E. Sering, manager of the | 
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ADDRESSING 85 members of the Buick field organization who were ten- 
dered a breakfast last week in New York City, inaugurating a three-day 


all-expense trip to the World’s Fair. 


The trip was awarded to zone and 


district managers as a result of fulfilling quotas established for May and June. 
Photo shows W. F. Hufstader, general sales manager, addressing the meeting 
as (left to right) H. C. (Uncle Henry) Gillespie, southern regional manager; 


H. H. Curtice, president; and O. 
in charge of the west, look on, 


L. Waller, assistant general sales manager 





EARLY RISERS—Eighty-five members of the field organization were ten- 
dered a breakfast last week at the Park Central Hotel, New York City, by 


Buick, inaugurating a three-da 


all-expense trip to the World’s Fair. 


The 


trip was awarded to zone and district managers as a result of fulfilling quotas 
established for May and June. Left to right, Paul Link, Henry C. Gillespie j 


I., 
Cc. B. 


zone manager, El Paso; K. N. McBride, El Paso, district manager; and C. 
Elliott, Phoenix, Ariz., district manager. 


Buick Fetes Its Field Men 
For Hitting May-June Quota 


NEW YORK.—Eighty five mem- 
bers of the field organization were 
tendered a breakfast Monday 
morning at the Park Central hotel 
here by Buick Motor, inaugurat- 
ing a three-day all-expense trip 
to the World’s Fair. 

The trip was awarded to zone 
and district managers as a result 
of fulfilling quotas established for 
May and June, when Buick dis- 
posed of 38,980 cars or 99.9 per- 
cent of quota. In addition to trips 
to the fair, special cash awards 
were made to those members of 
the field organization in whose 
territories sales of new cars in- 
dicated switches from other makes 
— to 50 percent of total units 
sold. 


Harlow H. Curtice, Buick presi- 
dent, greeted the representatives 
at the informal gathering and 
complimented them on the splen- 
did showing. He pointed to the 
last six months as being the most 
successful since 1927 and attribut- 
ed this phenomenal performance 
to product and a hard hitting sales 
organization. 


W. F. Hufstader, general sales 
manager, reviewed the _ year’s 
performance from a sales angle 
and congratulated the field or- 
ganization for “the most outstand- 
ing job done in the motor industry 
this year.” Buick’s sales for the 
first six months of 1939 were in 
excess of 107,000, and sales in 
June of 19,186 units surpassed by 
42.5 percent those of a year ago. 
Hufstader reported at the end of 
June used cars on hand repre- 
sented only a 25.9 day supply. 

General Motors Acceptance 
Corp. received the group at a re- 
ception and cocktail party in the 
Italian building at the World's 
Fair on Monday. On Tuesday, the 
visitors were taken through the 
General Motors building and 
viewed the “Futurama.” 

In addition to Curtice and Huf- 
stader, H. J. C. Miller, assistant 
general sales manager in charge 
of the east; O. L. Waller, assistant 


| general sales manager in charge of 


the west; and H. C. Gillespie, 

southern regional manager, were 

on hand to greet the visitors. 
Following are the winners of 


the cash awards: 
Weber, Willis, Moll, Loague, 
Storrie, Waller, Fisher, Cook, 
Blomquist and Alexander. Win- 
ners of the trip follow: 


Chicago zone—Robert Waller, C. C. Ed- 
monds, F. L. Barnes, Oscar Moll, Ray 
Burleigh, T. E. Highfield, P. K. Pickering, 
George Pomeroy and George Lowry. 
Memphis zone—W. C, Cook, C. W. Scar- 
brough, G. M. McDavid, R. E. Murfee, T. 
N. Privette, H. C. Gillespie and S. W. 
Roosa. Atlanta zone—E. E. McIndoo, B. F. 
Price, E. H. Cochrane, J. C. Thompson, 
A. L. Alexander, R. B. Smith, and C. C. 
Redding. Detroit zone—Fred Carter, Evan 
J. Roper, and R. M. McCormick. St. 
Louis zone—C. C. Owens, W. L. Hoffman, 
R. J. Waller, A. B. Buchanan, and 
Charles McKnolly. 


Kansas City zone—C. E. Childers, A. B. 
Bryan, C. E. Bancroft, H. C. Garnett, 
Walter Storrie, Ed. Irvin, J. B. Hicks, and 
R. W. Leighton. Washington zone—W. H. 
Willis. El Paso zone—H. C. Gillespie jr., 
Cc. B. Elliott, K. N. McBride, and Paul 
Link. Dallas zone—L. B. Strayhorn, H. H. 
Lacey, L. M. Cooper, C. A. Murphy, E. 
W. McPherson, J. M. Holt, L. S. Kuehn, 
E. F. Reed, R. T. Fisher and W. H. 
Blodgett. Denver zone—G. D. Beavers, C. 
J. Baugher, G. L. Cropper and W. O. 
Loague. 

Pittsburgh zone—J. G. Davies, Messrs 
Higgins, Weber and Leavenworth. Buffalo 
zone—J. V. Gauss and A. M. Vivian. 
Cincinnati zone—F. V. Whitton, O. F. 
Wampler, H. G. Warndorf, W. E. Williams 
and A. L. Jordan. Cleveland zone—A. C. 
Sellgren, R. S. Stewart, R. D. Janney, J. 
L. Saeger, E. L. Blomquist and W. M. 
Austin. 


Messrs. Ross, 
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Ford, Mercury 
Sales in June 


Show Big Gain 


DEARBORN.—Ford sales in 
June showed a gain of 66 percent 
over June a year ago and repre- 
sented the largest increase in re- 
tail deliveries of any month this 
year over a corresponding month 
a year ago, it is announced at the 
offices of the Ford Motor Co. 

A total of 66,526 Ford and 
Mercury units were delivered at 
retail during the month. 

Ford sales for the last 10-day 
period in June were up 75 per- 
cent over the same period a year 
ago. In the 10 days Ford dealers 
throughout the United States sold 
a total of 27,781 Ford and Mer- 
cury units. 

Lincoln-Zephyr sales also were 
up for the month with a gain of 
20 percent over June a year ago. 

Reports from dealers showed 
that sales of used cars in June 
were the largest, except for March 
this year, of any month since 
September, 1937. 


Pontiae’s Sales 
Take Spurt at 
End of June 


PONTIAC.—Pontiac Motors 
completed a highly satisfactory 
six months period, with retail de- 
liveries amounting to 80,030 for 
the half year compared to 50,406 
for the same period of 1938, ac- 
cording to H. J. Klingler, general 
manager. This represented a gain 
of 58.7 percent over last year’s 
sales. 

June deliveries were 14,079 
compared to 8,388 for June, 1938, 
or an increase of 67.8 percent over 
last year. Final 10-day figures for 
June were 5,043 which is 11.1 per- 
cent higher than the previous 10 
days and 60.5 percent above the 
same 10 days of June a year ago. 

Inventories of new cars in 
dealer stocks were the lowest for 
any month-end since January. On 
the basis of sales this year in 
comparison to last year, there is 
approximately a month’s less 
supply of cars on hand than a year 
ago, it is pointed out. 

Used car sales were 32,114 
which is 23.7 percent higher than 
June a year ago while used car 
inventories show only a 27.7 days 
supply in the hands of dealers. 
This compares to a 34-day stock 
at the end of June last year. 

In reviewing the figures for the 
first and second quarters this year 
Mr. Klingler points to the steady 
upturn in sales that has taken 
place since the first of the year. 

“Deliveries for the first thrae 
months of the year were 51.4 
percent ahead of the first 


quarter of 1938, while second 
quarter deliveries rose to 65.1 
percent over the second three 
months of last year and brought 
the total for the year to 58.7 per- 
cent ahead of last year.” 





WINNING SALESMEN awarded lake c 
of Hanson Chevrolet Co., and the Mack-Gratiot Co., 
day cruise on the Great Lakes steamship South 


ruise. Harry Temple and John Lufton, 
respectively, won a five- 
American by beating all 


competition in a three-months sales contest conducted in Detroit by 8. T 


Hanson, president of both companies. 
Temple, Hanson, 
make the cruise, 


Here, left to right, are Mr. and Mrs. 


and Lufton, just before the boat cast off. H . 
but went down to see the winners off. — 
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Kansas 


One sacred pledge we make our friends here 
and now. This publication, God willing and so 
long as it is in our charge, will never champion 
the cause of any individual or any corporation 
which is not for the best interests of the automo- 
tive industry as a whole. Nor will its columns 
be used to spread gossip or inflame prejudice. 
[It will confine itself to the wpbuilding of the 
industry it is pledged to serve, wholly through 
the dissemination of NEWS whieh is timely, 
authentic and of value—(AN 6-10-1933). 
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The Automotive Market 


HE 1939 Automotive Almanac, published annually by 
T Automotive News and currently off the press, contains a 
tabulation this year which we think should be of inestimable 
value to everyone connected with the automotive industry. 
This table, based upon figures supplied by R. L. Polk and Co., 
Detroit, and Reuben H. Donnelly, New York, lists all makes 
and models of passenger cars by year-model still in registra- 
tion as of July 1, 1938. The breakdowns show the totals in 
states as well as nationally. 

Through this table it is possible for the dealer, factory 
representative, parts and accessory maker or seller, or the 
service and equipment man to determine the potential mar- 
ket in any state for a product or service designed for a given 
year-model of any make of car. This is, designing a product 
or service-offering, to fit the needs of owners of 1932, or 1933 
Buick cars in any given state (or nationally) the designer 
can judge from the information contained in this table what 
potential market exists. 

From the dealer standpoint the tabulation will show the 
number of his cars in service by states, and by model years. 
He can also guide his competitive effort from this informa- 
tion which covers the number of competitive cars in his 
state and their ages by model years. 

Summing it all up we feel that this table represents basic- 
ally the entire automotive market as it exists today since 
even new car production is essentially production for re- 
placement. We would appreciate word from our readers re- 
garding this table after they have given it serious study as 
we would like to have our own opinions either confirmed or 
corrected. Your co-operation in this is solicited. 

Stemming The Flood 

CLUUDBURST or spring break-up in the mountains 
A sends a torrent of water toward the sea, swelling the 
banks of streams and rivers and washing away homes. This 
is disaster. Government agencies scurry hither and yon bring- 
ing relief and laying plans for dikes and levies against a re- 
currence. This is mercy and a splendid example of what any 
government worthy of the name should do. 

Strangely, though, when human emotions burst into flood, 
such as our present labor situation in Detroit, threatening 
the jobs of 100,000 men (not to mention life and limb) and 
the welfare of one of our basic industries and the people it 
serves the government seems impotent to act. Certainly, a 
government which can so intelligently cope with the vicis- 
situdes of the elements could use greater intelligence in its 
handling of problems of human relations. 

Fortunately, the present flood gives evidence of having 
reached its peak and let us hope that it will recede. Mean- 
while the need for dikes against recurrence in the form of 
machinery providing sane arbitration of differences without 
resort to strikes and waste is urgently needed. 

Group Buying 

N Indiana recently the Automobile Dealers Assn. of Ind., 

gave consideration and tentative approval to a plan 
of group buying by the association of after-market products. 
The idea would be that dealers could thus obtain lower 
prices comparable to chain stores. It sounds good—but there 


is always the adage of “what’s good for the goose, is good, 
etc.” Indiana dealers also have customers who probably 











could use the same tactics. 





WHAT THE 


If the Dies 
CLENCHED FIST committee 


STANDS FOR! needs any evi- 
dence of com- 
munistic influence in the United 
Automobile Workers, let it sub- 
poena photographs of the men in 
the picket line at Chevrolet Gear 
& Axle Plant at Detroit which 
appears on the first page of the 
“United Automobile Worker” 
dated July 12, 1939. More than 
half of the men in line posed for 
the photograph with the clenched 
fist which is the symbol of Soviet 
Communism. The men who raised 
them were well-dressed, well-fed, 
and I admit they were smiling, 
quite in contrast to similar pic- 
tures taken in the Communist 
countries. 

It so happens that on Monday 
of this week I witnessed several 
reels of uncensored Spanish Civil 
War pictures. These pictures were 
unquestionably genuine and un- 
expurgated. They showed long 
lines of men being led out to 
courtyards in which they were 
slaughtered en masse by machine 
guns. They showed walls with 
charred bodies hanging that had 
been soaked in gasoline and 
burned. They showed great cities 
completely gutted and the mag- 
nificent Alhambra, which has been 
the lure of countless of thousands 
of tourists during the generations 
for its priceless art works, a crum- 
bling ruin. They showed whole 
shiploads of children taken away 
from their families in Spain and 
sent to communistic countries for 
rearing and education. 

* * tt 


I cannot believe that the Amer- 
icans who raise their clenched fists 
beneath our flag and that of their 
own union banners realize to what 
they are subscribing. I will grant 
that perhaps it is done more or 
less in the manner of children at 
play. Perhaps these clenched fists 
are the hands of Smart Alecks. I 
do know that no American, who 
realizes that Communism is only 
a shield for exploitation of the 
masses such as the feudal lords of 
other generations hardly dared 
dream of, would thus raise his fist. 

* BS * 

I have never talked with an 
employer of large numbers of per- 
sons in this country who did not 
willingly admit the rights of em- 
ployes to organize for their own 
protection and their own benefit. 
There are great labor unions in 
America, such as the Railway 
Brotherhoods, which have attained 
great results for their members 
and still hold the respect of their 
employers and the goodwill of the 
American public. I always have 
looked upon the meeting of the 
representatives of large employers 
with the representatives of great 
groups of employes as a perfectly 
logical method of barter and ex- 
change. Labor is the seller, the 
employer is the buyer, and when 
they have arrived at a contraet it 
should be lived up to as any busi- 
ness contract for the period for 
which it is written. Few buyers 
and sellers ever got together with- 
out some arguments in arriving at 
their bargain, but only in the 
Stone Age did they settle their 
deal with brute strength! 


* * 


What you and I object to is the 
introduction into legitimate labor 
unions of the clenched fist or the 
influence, from wherever it comes, 
that is foreign to the American 
way and everything our Constitu- 
tion stands for. I repeat that if 
the Dies committee lacks evidence 
that the clenched fist of Commun- 
ism is raised in the present labor 
difficulties in the automobile in- 
dustry, they need look no further 
than the first page of the UAW’s 
own newspaper, the “United Au- 
tomobile Worker” of last Wednes- 
day, July 12.—G. M. S. 





In This Corner— 


‘Start Week Right... .°’ 


this column are those of our readers. 
Anonymous contributions will not be accepted but confidence will 


The views expressed in 
be observed upon request. 


Our Error 


Has my subscription expired or 


have I offered some inexcusable 
offense? I did not receive the last 
issue of Automotive News. 

One of the first things I do 
when it reaches my desk Monday 
morning is look it over because I 
feel I cannot start the week right 
without knowing what is going on 
in the industry. 

Will you please have someone 
in your office check the records 
and see that I am not disappointed 
this coming Monday?—Ernest M. 
Lied, Greenlease - Lied Motors, 
Omaha, Neb. 


Editor’s Note: Mr. Lied’s sub- 
scription is. as usual, in good 
standing. The delay in delivery 
was probably due to the fact that 
the issue in question accompanied 
a 136-page Annual Almanac. We 
regret this delay and apologize to 
other readers also who may have 
been similarly inconvenienced. 


* 


Scrambled 


I am herewith attaching a clip- 
ping from Automotive News, 
issued July 16th, page 2. You will 
note that the heading implies that 
the dealer organization has a new 
president. However, the story it- 
self is clear since the election re- 
port covered the meeting of the 
Ohio State Automobile’ Assn. 
rather than the Ohio Automotive 
Assn. which is comprised of deal- 
ers. Having been a newspaper and 
publicity man for 15 years I 
thoroughly understand this error, 
and certainly would not go so far 
as to ask for a retraction, but if 
you can with grace point out that 
OAA does not have a new presi- 
dent and that the genial Lynn B. 
Timmerman of Lima remains in 
that position, I will deeply ap- 
preciate it. The only reason I am 
writing you at all is that thfs 
matter has been called to our at- 
tention by a number of dealers 
over the state—J. Hoyt Cum- 
mings, secretary - manager, the 
Ohio Automotive Assn., Colum- 
bus, O. 


The Second Crop 









|Dear George: 

Thanks very much for yow 
telegram and permission to phote 
stat your column on the World 
Fair. : 

This is being sent out todé 
with letters to prominent busine 
and advertising men over the 
country. 


I am also sending a copy te 
Grover Whalen and some of his 
leading associates at the World’s 
Fair who I know will be interested 
in this splendid description of the 
New York Exposition. — Donald 
Lawder, manager, automotive de- 
partment, The New Yorker, New 
York City. 


* * % 


Dear George: is 


Please again let me congratu-jy one ¢ 
late you on the Sixth Almanac, _,, 
edition of Automotive News. less, 

It is a great review, George. o 
Keep it up.—Pat O’Dea, James M. Ii 
“Pat” O’Dea, Inc. (Packard), De- H 
troit. 


| Coming Events 


AUGUST good ill 
7-10—Chicago Navy Pier. Annua)' 
Automotive Accessories Exhibit. in case. 
SEPTEMBER afl 
14-16—La Crosse, Wis. Wisconsin Auto And jt 
motive Trade Assn. annual con ; 
vention. mobile 1 
OCTOBER 
12-21—London. International Autome- ready f¢ 
bile show. 
14-21—Rochester, 
show. 
15-22—New York. National Automobile 
show. 
21-27—Detroit. Automobile show. 
21-27—Buffalo. Automobile show. 
21-27—Newark, Automobile Show. 
21-28—Toronto. National Motor Show 
of Canada. 
22-27—St. Louis. Automobile show. 
23-27—Philadelphia. Automobile show. ,, 
25-Nov. 11 — Milan, Italy. Automobile 


salon 
28-Nov. 3—Baltimore. Automobile: : 


28-Noo 3—L os Angeles. Automobile and the 


. C 
show. NOVEMBER sts dc 
3- 9—San Francisco. Automeie show. 
4-12—Chicago. Automobile , 
8-16—Chicago. ietenal Motor Truck 
. Na er. 

em DECEMBER o 
11-16—Chicago. Automotive Service 

dustries Show. 


N. Y. Automobile 


coL 
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MAKE CARS 
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Or the contrary, Mrs. Richardson. Advertising 
itu is one of the big reasons why cars cost considerably 

less ” 


M “I wish you’d explain that, Mr. Knudsen. 


De- How can an expense like advertising 


$9 
possibly be an economy? 


__ Well, take this old car here on the platform . +a 

1) 0d illustration of what I mean. It’s an Oldsmobile, 
incase you don’t recognize it... a 1910 Oldsmobile. 

to And it sold for $5,000. The vastly superior Olds- 

‘Mobile we’re building today sells for $838 at Lansing, 

me- teady for the road. Quite a difference, eh?” 

bile 


bile “But surely that big drop in price 
couldn’t be credited just to advertising, 
Mr. Knudsen? Wasn’t it more 
"7 the result of mass production?” 
OW. 


nile Mass production and advertising, Mrs. Richardson 
ile. and which to put first is almost like the chicken 
vite Md the egg. For, while mass production does bring 


tosts down, it is advertising that makes it possible to 
OW. 


ick 


id 


“Mr. Knudsen, many women 


have asked me 
DOESN’T ADVERTISING 
COST MORE?” 
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apply mass production effectively. Let me explain: 


“Year by year, we automobile manufacturers strive 
to increase the value we put in our cars. Each year 
they become more comfortable, safer, better-looking, 
more powerful. Now if we relied on word-of-mouth to 
tell people about these improvements, it would take a 
long while for the story to reach even a fraction of the 
people who might be good prospects. 

“But through advertising we can tell our whole 
story to the whole country in a very short time . . . we 
can find the largest number of buyers in any given 
season. And thus we can count on a larger annual 
output. 


“Advertising helps us reduce our prices even before 
we get the benefit of the manufacturing savings that 


* 


* 







Mrs. Anna Steese Richardson, Director of Consumer Division, 
The Crowell Publishing Co., gets the facts about advertising 
from Mr, W. S. Knudsen, President of General Motors. 


come from mass production. For example, if we could 
count on selling only one hundred thousand cars, all 
our costs of new dies, new machinery and factory 
overhead would have to be divided among that many 
cars. But if, with the aid of advertising, we can safely 
count on selling two hundred thousand cars, we can 
cut the charges against each car almost in half.” 


‘And is that true of other industries, 
Mr. Knudsen?” 

“Tm sure it is. Advertising is, in a sense, a means of 
insuring a certain level of sales. When a manufacturer 
can safely plan on selling a certain volume of goods, 
he can safely shave his prices, safely invest in new 
equipment for his factory, and even count on em- 
ploying more people.” 


* 


To give you the truth about advertising and its influence on the welfare and prosperity of the American people, 
we have gone to those who are in the best position to know the facts. Interviews with these business leaders, about 
advertising’s social and economic benefits to you, will appear in Collier's, Woman’s Home Companion, The 


American Magazine and The Country Home—published by The Crowell Publishing Company. 
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Observers Confi 


Labor, Foreign Situations 


Major Factors in 2nd Half 7 


By William Ullman 
Washington Correspondent 

WASHINGTON.—With the re- 
sults of the first six months of 
1939 now written into the rec- 
ord books, and found upon care- 
ful analysis to be very generally 
much better than the correspond- 
ing period of last year even 
though somewhat less satisfactory 
than was hoped for, observers 
here are endeavoring to form a 
picture of what the second half 
of the year will bring. 

In the main, it may be said, 
competent observers in the Capi- 
tal, official and unofficial alike, 
believe that second-half results 
will approximate those of the 
first six months. They feel, for the 
most part at any rate, that no 
sharp up or downswing need be 
anticipated. And, they point out, 
if some industrialists and business 
men are disappointed on the lat- 
ter score, they should be en- 
couraged in the former regard. 

And very recent history, par- 
ticularly in the automotive in- 
dustry, teaches that precipitate de- 
clines in consumer demand can 
arise, apparently out of nowhere, 
and bring a great deal of hard- 
ship in their wake. 

‘Level’ Ending Seen 

So it is that these observers 
make the point that their belief 
that the year will end fairly 
“level” should be taken as a 
genuinely optimistic note. 

The major factors, it is stated, 
will largely condition economic re- 
sults during the remaining six 
months of the year. They are: 

The entire labor situation, but 

particularly the knockdown, 
drag-out tactics being employed 
by certain leaders of labor in the 
automotive industry. 

The international situation, 

which promises to reach an- 
other crisis within a few weeks at 
the latest. 

With respect to the labor si- 
tuation, it is very apparent that 
there has been an emphatic change 
in both official and public view- 
point as a result of the inter- 
necine struggle between CIO and 
AFL union leaders. The plainly 
evidenced desire of General Mo- 
tors, for example, to reach an 
equitable modus vivendi out of the 
present difficulty has created a 
most favorable impression. Fur- 
thermore, it is wholly clear that 
neither Washington nor the coun- 
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try-at-large will see justification 
for strikes which will not only 
disrupt automotive industry 
schedules but have sharp reper- 
cussions in many other fields, 
and jeopardize the entire recovery 
movement, 

In other words, more and more 
here in Washington lately there 
has been manifested a note of im- 
patience at the constant costly, 
bitter fighting within the ranks 
of labor. In many quarters dis- 
tinctly friendly to labor, one finds 
the feeling that “this has gone far 
enough. It’s time to settle this 
thing and let the country get back 
to work.” 

Just Wishful Thinking 

But on the other hand there 
are few seasoned observers in the 
National Capital who follow Sec- 
retary of Labor Frances Perkins 
in her recently expressed opinion 
that peace between the warring 
labor factions is just around the 
corner. AS one_ well-informed 
man remarked, “Secretary Per- 
kins is doing her wishful thinking 
out loud this season.” 

The foreign situation, which 
will continue to play an immense 
role in domestic business and in- 
dustrial affairs, can be analyzed in 
infinite detail, and yet the final 
answer necessarily eludes any ob- 
server. But certain salient factors 
should be stated. 

Unquestionably, the state of af- 
fairs has changed radically since 
last fall. The fact that the Ger- 
man Fuehrer has failed to liquid- 
ate the Danzig situation is re- 
garded by many officials as in- 
dicative of a greater degree of 
caution, impelled chiefly by the 
rapid rearmament of Great Brit- 
ain. A year ago, it is felt, the step 
already would have been taken 
for internal conditions in Danzig 
are favorable, due to intensive 
propaganda. 

Europe Holds Balance 

The question uppermost here 
now is this: Has Great Britain 
halted the German expansion, or 
is the Nazi Government simply 
awaiting a propitious moment for 
a coup? If the former question 
is answered in the affirmative, war 
will have been avoided; if not, 
few here believe that Great Brit- 
ain can fail in her commitments 
to Poland, and if they are carried 
out it will mean armed interven- 
tion. 

All of this, of course, has a most 
vital bearing upon the probable 
course of business and industrial 
activity in the United States dur- 
ing the next six months, and the 
fact that the answer may be giv- 
en within the next few weeks can- 
not be overlooked in any survey. 

Now as to immediate business 
and industrial results. During 
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FOLLOWING A BUSINESSS session at the Hotel New Yorker, representatives of the National Wheel & Rim Assn 


were entertained at the Ford Exposition at the New York World’s Fair July 11. 
Ingham, secy. and gen. mgr. of the association; C. A. Rappley, Dixie Wheel Co., Richmond, Va.; F 
Indiana Wheel & Rim Co., Indianapolis, Ind.; H. M. Young, president of the association, : ye 
D. E. Harvey, Harvey Sales & Service, Boston, 
Detroit, Mich.; J. A. Schrafel, Wheels, Inc., New York City; same order back row: Geo. 
Products Co., New York City; A. V. Colbourn, Colbourn Wheel & 
Wheel & Rim Co., Dallas, Texas; Dan Hurley, Wheels, Inc., Newark, N. J 
Detroit, Mich.; 
W. Norris & Sons, Baltimore, Md.; J. 
City; W. S. Kidder, Firestone Steel Products Co., Akron, 0.; and F. T. Roberts, 


Louis, Mo.; 


Detroit, 
Richmond, 


Mich.; R. J. 
Va.; R. W. 


MacEwan, 
Norris jr., R. 





the past fortnight, retail trade 
has been in good volume although 
U. S. department of commerce re- 
ports indicate that department 
store sales gains over a year ago 
have narrowed somewhat. The 
department also states that total 
June automobile production top- 
ped the May level and recorded 
a larger relative gain over a 
year ago than either in May or 
April. Assemblies, according to 
the Department, were reduced 
10,000 units in the week ending 
July 1 as several plants completed 
assemblies of 1939 models. 

Railway freight traffic is run- 
ning about 15 percent above last 
year and Steel mills have been 
operating recently at levels which 
approximate the high for the 
year, The textile industry has 
been operating steadily. 


Wis. Bill Slashes 
Tag Fees 50% 


MADISON, Wis.— Despite op- 
position from administration 
forces, the state senate last week 
approved the Zimny bill, No. 196, 
S, by a 17 to 13 vote. The measure 
reduces state automobile license 
fees by 50 percent. 

The measure uses the same 
weight classifications as now ex- 
ist, with a fee running from $10 
to $48 a year. Under its provisions, 
the minimum charge would be $5 
and the maximum $24. Based on 
last year’s registration of more 
than 700,000 automobiles, the re- 
duction would total about $4,670,- 
211 annually. 

The state senate on July 10 
passed the Miller bill, which ex- 
tends the deadline for the pay- 
ment of truck and trailer licenses 
from July 15 to Aug. 15, for this 
year only. The measure was im- 
mediately messaged to the as- 
sembly. 





SETTING DOWN in concrete the “Footprints of the American Automobile” 
—imprints of epoch-marking tires ranging from the solid rubber footing of 
the horseless carriage to today’s latest lifesaving non-skid design—these misses 


commemorated Goodrich day at the New York World’s Fair. 
Joanne Caulfield in 1890 garb; Peggy Kadie as the turn-of-the-century girl; 
Donna Helply, Wilma Crawford and Betty Sparks. 


Left to right, 


Fruehauf Trailer 


Mass.; 
Rim Co., 
Co., 


June Business in Texas 
Shows Gains Despite Heat: 


Special to Automotive News 

SAN ANTONIO. — While un- 
usually hot weather for this sea- 
son of the year is having its ef- 
fect upon business as a_ whole, 
June showed substantial gains in 
sales over those for June, 1938, 
according to statistics gathered 
from over the state. 


New car sales show good gains. 
In Dallas, new car registrations 
for June showed a gain of 42.7 
percent over 1938, while in this 
city new car sales showed a gain 
of 64.3 percent. Other communi- 
ties throughout the state showed 
increases in proportion. 

Building is showing improve- 
ment as numerous government 
projects get under way, supported 
by private construction, par- 
ticularly in the construction of 
small homes. 

According to a report just is- 
sued by the U. S. department of 
commerce, sales of independent 
retail stores in cities of 100,000 
population or more, were 12 per- 
cent higher in May than for the 
same month in 1938. Hardware 
and farm implement dealers 
showed an increase in sales of 





Darr to Direct 
NASFC Conclave 


Program Group 


CHICAGO.—John W. Darr, 
vice-president of the Commercial 
Investment Trust, Inc., has been 
named chairman of the program 
committee for the annual conven- 
tion of sales finance companies, to 
be held Sept. 14-15 in Hotel Penn- 
sylvania, New York City. The 
conclave is sponsored by the 
National Assn. of Sales Finance 
companies. 

The convention will be open to 
all sales finance companies and 
others engaged in instalment sales, 
regardless of whether they are 
members of the NASFC, according 
to A. D. Weller, president of the 
association. 

Milan V. Ayres, secretary of the 
NASFC, states that the conven- 
tion program will cover the sub- 
jects of greatest present interest 
to sales finance companies. 


General Tire Sale 
Up 31% in First Half 
AKRON,—Net profit of the 
General Tire and Rubber Co. and 
subsidiaries for the six months’ 
period ending May 31, 1939, was 
$1,103,575, equivalent to $1.96 per 
common share, it was announced 
last week by President William 
O'Neil. 
General Tire’s net sales amount- 
ed to $10,917,345 during the half- 


year period, which was an increase 


of 31.2 percent over the same peri- 
od in 1938, when net sales totaled 


| $8,322,039. 


H. V. McNaughton, 


Syracuse, 





ent 
Left to right, front row: Edward §. << 
W. Dennerli al | 
Horbein Young & Co., st 4 sor 
Kelsey Hayes Wheel Co. * 5” 
Buckingham, Firestone Stee} {Mic 
N. ¥.; Fred Prior, Southwest cinted 
M. J. Hume, Harley C. Loney Co. ven! 
W. A. Sellers, Dixie Wheel co” ™ 
F. Creamer, Wheels, Inc., New York 0 ™' 


Budd Wheel Co., Detroit, Mich. selen 
-~_ gselen 

xiety, 

rairmé 

Execi 


speci 


25.5 percent; motor vehicles, 22.77 aang 
percent; lumber and building ma- ?*"S 
terial dealers, 17 percent; furni- ibber 
ture dealers, 17 percent: shoe’ ‘he 
stores, 13 percent, and department’? 8* 
stores, 7.5 percent. Sales of house-”" ! 
hold appliances showed a de-*&Ve 
crease of 13.1 percent. The « 

The San Antonio trade terri- FS ¢ 
tory has suffered from an un-,"’ / 
usually long dry spell, and this*¢t? 
has had a material effect on new lbber 
car sales in the territory. Used Ut - 
car sales have held up well, al-*hfie 
though there has been a tendency 
toward wild-trading. 


en 
Overseas Sales Sa 


of GM Up 34% ' 


NEW YORK.—Sales of General DEN‘ 
Motors cars and trucks to dealerships in 
in the overseas markets during (31 ni 
June totaled 30,714 units, repre-xcks, 
senting an increase of 3.4 percent cent 
over sales in June last year. “ar a 

In the first six months of 1939, mpile 
sales of 194,508 units represented «tive 
an increase of 1.6 percent Ove? ytomo 
sales in the first six months of Titles 
1938. 

These figures include the prod- nt bs 
ucts of the corporation’s Ameri- wrease 
can, Canadian, English and Ger-» issu 
man factories sold outside the, 4) 
United States and Canada. Six I 


ew tri 
tst six 


° an 312A" ov 
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/ 5 0,000 Mi. 


RUN TESTS NICKEL STEELS, o2¢ 
tal par 
Facts do speak louder than words 5 
—and service history facts arey 
most convincing. A large milk 
dealer reports that his 20-ton tank 
truck, built by the Hendrickson 
Motor Truck Co., Chicago, has 
travelled 750,000 miles without 
trouble and with only ordinary 
maintenance expense. Significant 
point is that the transmission, built 
by the Foote Gear Works, has car- 
ried on with no time out for re- 
pairs. This achievement by one of 
the hardest worked units, may be torge | 
credited to a happy combination _ 
of skillful gear design and use of ‘ibutin; 
high grade gear steel containing 5 e war 
per cent Nickel. Recent inspection at sery 
of this gear box after three-quar-' facto: 
ters of a million miles revealed! 1929, 
very little wear and indicated that ‘ld, he 
the unit is evidently good for ' the ¢ 
much more use- Nn wa 











ful service. ‘sition 
tanch 
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NICKEL COMPANY * Pron 


INC. New York, N.Y. ive as 
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foodyear Fete is Set 
— By Chemical Society! 


NEW YORK. — Celebration of 


v 


yodyear will be a chief event of 
/ 98th meeting of the American 
_yemical society, which will be 
gd in Boston, Sept. 11-15. 
Hundreds of papers and ad- 
yesses, reporting progress in 











jence, will be presented at 
msions of the society’s 18 pro- 
Ksional divisions. Five thousand 
sists, industrialists and rep- 
Mentatives of allied fields are ex- 
ed to participate. 

Dr. James Bryant Conant, presi- 
mt of Harvard university, and 


Aso gdder of the William H. Nichols | 
prline, (edal of the New York section of | 


> Ste society for achievement in 
Steei emical research, has been ap- 
hwest pinted honorary chairman of a 
y Co, myention committee of nearly 
yort ) members. Dr. Gustavus J. 
selen, president of Gustavus J. 
selen, Inc., and a director of the 
yiety, has been named general 
‘airman. 
Executives of leading industrial 
wporations and educational in- 
Zh | Eitutions will deliver addresses at 
special Goodyear centenary pro- 
22 7am on Sept. 13, when numerous 
; mae Pers describing the progress of 
urni- ber research and manufacture 
shoe! the United States will be read 
ment 2 general meeting in the after- 
puses 01 and at a dinner meeting in 
de. * evening. 
The evening speakers and their 
pics are: 
ung W. S. Knudsen, president of 
thig eral Motors Corp., “What the 
nev ubber Industry Has Meant to the 
Useq ut omobi le Industry;” P. W. 
, ql. tchfield, president of Goodyear 


lency 


Jenver New Car 
Sales in June 


4% Top °38 by 72% 


neral DENVER.—<Automobile dealer- 

alerstips in this city during June sold 

ring (31 new passenger cars and 136 

-pre=ucks, an increase of 72 and 89 | 

rcentrcent over the same month a | 
‘ar ago, according to figures | 

1939, :mpiled by Thomas Braden, ex- | 

ented tive secretary of the Denver | 

OVE \tomobile Dealers Assn. 

S OF Titles for 5,014 new passenger | 

xs were issued in Denver the | 

veri ‘st six months of this year, an | 

Ger- “tease of 42 percent over the 3, | 
) issued in the like period last 

‘ar, the report said. 

__..Six hundred and seventy-nine ! 
ew truck titles were issued the 
ist six months of 1939, 38 per- | 

2A" over 1938. | 


ferri- 











, Advances Otto 


E pglETROIT. — Appointment of 
*orge W. Otto as assistant gen- 
‘al parts and service manager of 
Cadillac- LaSalle, 
was announced 
this week. 

Otto who has 
been acting as 
service promo- 
tion manager of 
the company, 
takes his new 
post with a back- 
ground of 20 
years of Cadillac 





eof ~™ experience. 
y be *orge W. Otto Joining the T. 
tion H. Towell dis- 


e of ‘ibuting unit in Cleveland after 
ng 5°€ war in 1919, Otto was assist- 
tion at service manager when named | 
jar-‘ factory service representative 
aled! 1929. After 15 months in the 
that ‘ld, he became service manager 
for ‘the Cleveland Cadillac branch, 
use- “€n was transferred to a similar 
‘ition with the New York 
‘’anch for three years. He also | 
‘led as service manager of the 
*troit branch for two and one- 
IAL ‘lt years, being appointed serv- 
ANY ® Promotion manager in 1936. 
In his new capacity Otto will 
N.Y. ttve as chief aid to W. A. Houser, | 
‘Neral parts and service manager. ' 





gry major sphere of chemical | 


y centenary of the discovery of | 
¥ - ycanization of rubber by Charles | 





Tire and Rubber Co., “The Rub- 
ber Industry;” Dr. Karl T. Comp- 
ton, President of Massachusetts 
Institute of Technology, ‘Vul- 
canization from the Physicist’s 
Standpoint;” Dr. Conant, “Vul- 
canization from the Chemist’s 
Standpoint.” Dr. Charles A. Kraus 
of Brown university, president of 
the American Chemical Society, 


will preside and make a speech of 
welcome. 


Speakers in the afternoon will | 


be as follows: 
E. B. Babcock, chief chemist of 


the Firestone Tire and Rubber Co., 
“What Is Vulcanization?”; A. B. 
Newhall, executive vice-president 
of the B. F. Goodrich Rubber Co., 
“Work of Thomas Hancock;” R. 
W. Lunn, managing director of the 
Leland and Birmingham Rubber 
Co., “Work of Charles Goodyear;” 
W. A. Gibbons, director of re- 
search of the United States Rub- 
ber Co., “The Rubber Industry 
Since 1839.” 


A symposium on vulcanization 
will be held on Sept. 14, under the 
auspices of the Society’s division 
of rubber chemistry, the chairman 
of which is George K. Hinshaw, 
of Goodyear Tire and Rubber Co. 


AN’s Almanac, published once a year, 
is considered THE reference book 
wherever automotive information is 
desired. 


67 Trading Areas Reveal 


Business Gains in June 


DETROIT.—June business ac- 
tivity improved in many areas, 
according to the monthly survey 
of 147 trading centers of the 
United States conducted by the 
business survey department of 
Brook, Smith & French, Inc., De- 
troit and New York advertising 
concern. 

“Business conditions rose higher 
in 67 areas during June and in 20 
others they held to the level of 
the previous month,” the report 
states. “In the remaining 60 areas 
decreases were registered, al- 


though in many cases the declines 
were nominal.” 

The greatest June gains were 
registered in the following areas: 
Augusta, Boise, Boston, Chicago, 
Columbus, Dallas, Evansville, 
Greenville, Joplin, Lincoln, Man- 
chester, Memphis, New Orleans, 
Oklahoma City, Omaha, Phil- 
adelphia, Providence, Reading, 
Rockford, San Diego, Springfield, 
Ill., St. Joseph, Mo., Terre Haute 
and Waco. 


To feel the pulse of the industry, 
consistent reading of Automotive News 
is a necessity. 





SOWING FOR GREATER RETURNS 


The richer the soil the more abundant 
the yield . . . whether you plant seed and 
reap grain or sow advertising and harvest 
sales. 

‘The newspaper advertiser seeking greater 
finds his field for 


advertising response where circulation is 


returns most fertile 
built without the use of subscriber contests, 
or premiums or prizes to subscribers— 
circulation built solely on reader interest. 

In Philadelphia, ONE newspaper, The 
Evening Bulletin, provides the advertiser 
with this fertile field of circulation gained 
entirely by merit alone. 

In all its history, The Evening Bulletin 
has never used any subscriber inducement 


but the interest of its pages. 
And for thirty-four continuous years, 


‘ 4 ie. 
— S, Cpiladdphia fade: 


nearly 


every day, six days a week, The Evening 
Bulletin has led all Philadelphia news- 
papers in circulation—without the use of 
subscriber contests, or premiums or prizes 
to subscribers. 

Every reader of The Bulletin makes a 
voluntary purchase of his newspaper every 
day. He buys it to read. He wants to know 
what’s in The Bulletin. He follows its 
news and its features faithfully—page after 


page, day after day. 


Remember, The Bulletin § offers the 
advertiser many more of these careful 
readers... for The Evening Bulletin 


regularly goes into more homes, to be read 
by more families, than any other daily news- 
paper in Philadelphia, morning or evening. 


And The Bulletin’s great reading 


audience is concentrated where advertising 
is most likely to get most results—within 
the responsive Philadelphia retail trading 
area (95.3% ABC). 

Ask 


recent 


your advertising agency about 


surveys on advertising response 
among Philadelphia newspaper readers. . . 
made by animpartial research organization— 
surveys which show that advertising in 
The Evening Bulletin gets more attention 
than in all other Philadelphia newspapers 
combined— 
surveys which prove that the people who 
buy The Bulletin to read... read to buy! 
More readers . . . more attentive readers 
more responsive readers—these the 
advertiser in The Bulletin reaches at one 


of the lowest costs per reader in America! 


Lillelin 


; 
: t Copyright, 1939, Bulletin Co., Philadelphia 








First Half Car, 





Goodrich Offers | 
New ‘Air Cell’ 


Cushion Material 


AKRON.—A new type of cush- 
ioning material manufactured of 
rubber latex for use in bus and 
automobile seats, mattresses and 
furniture, is announced by the 
B. F. Goodrich Co. 


Containing 250,000 air cells to 
the cubic inch, the new product is 
porous at the surface to permit 
free circulation of air, is lighter 
than sponge rubber, and may be | 
molded in almost any shape, ac- | 
cording to the manufacturer. The 
product is called “Air Cell.” 


The material, developed in 
Goodrich laboratories, may be 
used in combination with springs 
as an elastic covering and tests 
show the air cell construction will 


Feb. 






Jan. 






duction during the first half of 1938. 


quarter of 1937. 


last indefinitely in ordinary serv- 
ice. 


ALMANAC 


1939 
EDITION 
READY! 









The finest and most complete Review and Reference 
work ever compiled since the birth of the motor car is 
ready for public distribution. Of superlative import- 
ance is the 8-page table disclosing, for the first time in 
published form, complete figures on cars now in service 
by make, by model-year, by states! 

136 pages of production figures, registration records, 
car makers’ chronology, manufacturing, selling, trans- 
portation advertising and media data of the greatest 
importance are presented for all who desire facts 
about automotive conditions. Copies, while they last, 

- via the coupon route, below! 


Prices 


1 to 10 $1.50 each 
11 to 99 100 ” 


100 or more... .75 
(delivered) 


2s 2 es 


99 


AUTOMOTIVE NEWS 
2751 Jefferson, DETROIT 


Deliver to the undersigned copies of the 
1939 edition of the Automotive News Almanac for which 


find check enclosed for $..........+-+++: 





Name 


Company 


Address 








1938 Sales, Production 
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CHART SHOWS relative positions of passenger car registrations and pro- 
It’s to be noted that the registration 
and production figures used in this graph include only those cars built and 
sold in the domestic markets of the United States. 
duction, while dotted line denotes registrations. 
the domestic market during the first half last year was below actual registra- 
tions is accounted for by the heavy output of new models during the final 
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Truck Sales Exceed 1938 by 42% 11 
Rep 





Registrations are Holding 


Within 6% 1939 Output 


(Continued from Page 1) 


sold in the first half of 1938, while | 
1939's truck registrations show an 
increase of almost 28 percent over | 
the 196,067 trucks sold in 1938's 
first six months. 

Productionwise, a total of 1,- | 
471,605 new cars were assembled | 
in the first six months of this year, 
as contrasted with 827,085 in the | 
corresponding period of 1938, an 
increase of 78 percent for 1939 
over last year. Truck output to- 


talled 298,106 units so far in 1939, | > 
contrasted with 190,150 units in J une Pr oduction 


aia: last year, a gain Pla ced by AM A 
At 322.670 Units 


Broken down, registrations in 
cars and 45,500 trucks in May, fol- | NEW YORK.—Automobile pro- 


June 


May 






























of this year, while the bottom 


222,909 cars and 47,092 trucks. 
The apex in 1938's first six months 


028 cars and 31,837 trucks were 
turned out for the U. S. domestic 
market; the low point was 123,333 
cars and 27,927 trucks in June of 
last year. 





Solid line denotes pro- 
The fact that production for | 1939 co far hit a peak of 280,834 
lowing a low point of 164,942 cars| quction in June rose 3 eereanl 


and 34,102 trucks in February of : 
this year. Last year’s high point | over May to an estimated total of 






e * ; : 322,670, which is 70 percent 
ank is Us un during the first six months was 

. & registered in April when 192,241 — ee 

Fairs as Bait cars and 35,682 trucks were sold.| On this basis the Automobije 

while the low point was touched | Manufacturers Assn. reports a 

For Car Loans in February with 120,359 cars and | total for the first half year of 2,- 


27,551 trucks were registered in | 


the U. S. | 045,723 passenger cars and trucks. 


Production for the U. S. domes- This represents an advance of 57 


; : e | percent from the like period last 
tic market hit a high of 279,148 | year, when factory sales totaled 


SEATTLE.—Using the appeal of 
the two world’s fairs as bait for 
loans on a new car, or a better 
used car, the National Bank of 





| 1,305,501. 
is makin — . 
aes ae in nanan aime. Pa. Fatalities Off | ota - «tem “a S68 ents 
Large placards in the display | HARRISBURG, Pa. —_(UTPS). —| ; — 


Highway fatalities in Pennsylvania | previously estimated by Automo- 
during the first six months of 1939, tive News. 

were 186 fewer than for the oumne | a 
period of the previous year, it was | 

os this week by the bureau of | Warehouses Changed 
ighway safety. oO of 723 per-| CHICAGO.—Hoof Product ‘i 
sons were killed during the first six just made changes in its Scaiitoras 
months of 1938. while in the corre- warehouse service. The new locations 
sponding period of this year the are 1406 South Grand ave., Los 
figure was cut to 537, a decrease of Angeles, and 440 Golden Gate ave., 
more than 25 percent. San Francisco. 


windows urge: “Let’s go to a 
world’s fair.” This is followed 
with “If you plan to buy a new 
ear for your world’s fair trip, it 
will pay you to see us about low 
rate, one-charge auto finance serv- 
ice.” 

Distances to New York and San 
Francisco are given at 3,261 and 
908 miles respectively. 

In this “bank language” the car 
dealer may find phrases _ that 
should help him sell his own 








Registrations First Six Months 
(New Cars in U. S. Only) 
































wares. Month 1939 1938 Gain 
Ai soled Mot WEED, Sc nk nk ae dele 203,212 145,765 57,447 
ircoo ed Motors SS errr eer 164,942 120,359 44,583 
2 ® PNRM tail. ie een ee 248,038 181,222 66,816 
Expanding Again Se oie ccdseulnn bie 268,335 192,241 76,094 
SYRACUSE, N. Y.—The Air- I ce pitas pr sped ee teks Dee 280,834 178,052 102,782 
cooled Motors Corp. announces] June ....................... 248,000* 156,384 91,616 
that this week it will begin the 
construction of another plant ad- ‘i 
dition which will provide 10,000 Total Six Months.......... 1,413,361 974,023 439,338 
more feet of floor space, and will 
be approximately the same size . 
as the addition completed only two (New Trucks in U. S. Only ) : 
months ago. Month 1939 1938 Gain 
Extension of the engineering de-| January ................... $7,715 31,995 5,720 
oe and a = i NE as ei ens 4B Agia i 34,102 27,551 6,551 
craft engine assembly and testing 7 99 
from the production of truck and March Pentarettnie taal ie sg 6 8 elke 45,083 37,255 7,828 
industrial motors are planned. April Cbbte GCs dae ee new ees 46,063 35,682 10,381 
The new addition, to be complet-}| May ....................... 45,500* 32,937 12,563 
ed within 60 days, is made nec-} June ....................... 42,000* 30,647 11,353 ° 
essary by increased demand for = 
the Franklin aircraft engine, used ie a is 
in small plants. Total Six Months.......... 250,463 196,067 54,396 
Three hundred truck engines a — Se ea 
month are being manufactured for Grand Total Cars & Trucks. 1,663,824 1,170.090 493,734 
the White Motor Co. of Cleveland. | *Estimated. 
Aircooled Motors Corp. is operat- 
ing its plant on a two-shift basis , " - 
and employing 200 persons. Production First Six Months 
Studebaker June Output (Cars for U. S. Domestic Market Only ) 
_ Up 189% in Canada | Month 1939 1938 Gain 
WALKERVILLE, Ont.—Stude-| January ..................-. 263,745 130,273 133,472 
baker factory sales in Canada| fFepruary .................-- 223,745 119,896 103,849 
during June, were 189 percent| oo, 279.148 153,316 125,832 
better than June, 1938, and greater | “8PCM «+--+ eens . 028 97.030 
than any June since 1928, accord-| April .........-.-....5+5055 257,058 160, yond 
ing to M. S. Brooks, president of | May ...................---- 222,909 140,239 82, Z 
“pe Studebaker Corp. of Canada, | Jyne -... 225,000* 123,333 101,667 
ge eT Oe EME sors e sec eeseenvenns ° ie rae eee: 
“Our dealer new car stocks} ‘Total Six Months.......... 1,471,605 827,085 644,520 
throughout Canada are generally 
in very excellent condition and I 
this leads us to expect a continu- (Trucks for U. S. Domestic Market On y) 
ation of this eminently satisfactory | yonth 1939 1938 Gain 
increase throughout the remain- 8.162 35.491 12,671 
der of this year,” Brooks said.|January ..... os ue aan 14,045 
“While used car stocks are a little | February .... 46,371 32,32 99 866 
heavy in a few isolated points,| arch .............. 57,500 34,634 oes 
they are for the most part well- April 50,981 31,837 19,144 
balanced and our dealers are en- sa a 47.092 27,935 19,157 
iovi i i rer”? DF ig Kee we tne whew oe eK ws J of, : a 
joying a fairly rapid turnover. —_— 48.000* 27,927 20,073 
Production Boosted - 5 107,956 
? 298,106 190,150 , 
LANSING, Mich. — The inkiioy ot Total Six Months.......... _ ae Dec cooner os 
emelag sasdir peace aamomede Grand Total Cars & Trucks 1,769,711 1,017,235 Oe» 


as the result of one large order con- 


tracted from the Motor Wheel Corp. *Estimated 


cars and 57,500 trucks in March 


point was reached in May with 28 


was touched in April when 160,- * 
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211 Additional States 
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Repealers F ail of Passage 


it In Calif., Conn., Md., Ohio 


xcial to Automotive News 

NEW YORK.—Bills designed to 
yb price competition by ban- 
ing sales below cost, according 
janalysis of latest available re- 
ts, found their way into 25 
ate legislatures this year; were 
sed by 14, but subsequently 
toed in three instances, 
Pennsylvania’s Gov. Arthur H. 
mes recently vetoed such leg- 
ation, after similar action had 
eviously been taken by Gov 
ebert H. Lehman of New York 
@ Gov. R. L. Cochran of Neb- 
ska. 

New statutes of this type or ex- 
nsions Or changes affecting be- 
ts w cost sales ban measures 
ro- fe enacted into law this year in 
ent | states: Arizona, Maryland, 
of tine, Utah, Washington, Idaho, 
ent ontana, Oregon, West Virginia, 
me fnnesota and Rhode Island. 


Such bills also appeared in the 
vive gislatures of 11 other states: 
a srgia, Kansas, Michigan, North 
2,- rolina, Texas, Wisconsin, Flor- 
‘ks, 4, Illinois, North Dakota, Ohio 
57 Vermont. Nearly all of 
last ee were killed either by leg- 
leq ative action or adjournments, 
ita few of these legislatures 
e still in session at this writing. 
w Jersey’s legislature had not 
yet acted on a bill to repeal 
below cost sales ban statute. 
<lared unconstitutional by state | 
wt ruling last fall. 
Although sought principally by 
nia tall independent grocers as a 
ions sans of combatting “loss leader” 
ve. mpetition from chain stores, 
st legislation of this type is 
afted in a far reaching manner 
plying to virtually all retail and 
1olesale merchandising. 
With very much the same align- 
ent of opposition and support, | 
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94 May Solve GM’s | 


* Strike Dilemma | 


516 

(Continued from Page 1) 
en General Motors and the 
AWA is claimed by both fac- | 
ns. This makes it impossible for | 
2 corporation to negotiate any | 
Mifications of that agreement as | 
1g as both sides claim it. Ac- | 
tdingly we proposed that in or- | 
t to open the way for negotia- | 
Ms on their demands it was 
xessary to eliminate the entire 
yeement as applied to their 
embers. We suggested that the 
AW-CIO waive its rights for its 
embers to that agreement. This 
*y declined to do on the premise 
at it was impractical. 
‘The discussion was then di- 
tted to find a solution of the 
‘sent difficulty within the pro- 
‘ion of the existing agreement, 
id the union officials have agreed | 
a meeting today with the local | 
ant committee of Fisher No. 23 | 
' consultation on this basis. | 
‘eral Motors officials will be ; 
esent.”” 
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GE Orders Jump 


‘SCHENECTADY .—Orders received by 
‘eral Electric Co. during the first 
‘months this year amounted to 


9,071,646, compared with $128,223,- 
‘for the same period last year, an 
Tease of 32 percent, according to 
‘sident Gerard Swope. 
a 
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Sales Executive 


fentleman with twenty - five 
tars’ experience in automo- 
ve field, wholesale and retail 
‘ork, desires to make connec- 
“on with automobile manufac- 
uring or allied line. Has di- 
tected sales on both East and 
West Coast. In position to lo- 
— ‘ate anywhere. Address Box 
76 6, Automotive News, 2751 
‘4st Jefferson, Detroit, Mich. 


56 


fair trade legislation, authorizing 
minimum price contracts between 
individual manufacturers and re- 
tailers, also was an active issue in 
several state legislatures. The 
situation in respect to this legis- 
lation, however, remains little 
changed. 

Texas legislators passed a fair 
trade bill, but Gov. Lee O’Daniel 
was expected to veto the measure 
after receiving an opinion from 
Attorney General Gerald Mann 
that it violates the state’s anti- 
trust act. Bills were introduced 
but failed to pass in the legis- 
latures of Delaware, Missouri and 
Vermont, while a measure to cover 
the District of Columbia is still 
before Congress. 


Fair trade statutes remain op- 


erative in the other 44 states 
which had _ previously enacted 





THE HONEYMOON’S OVER... 


when varnish 
takes its toll! 











them. Unsuccessful attempts to 
pass repealers were made in the 
current legislatures of several 
states, including California, Con- 
necticut, Maryland and Ohio. The 
Florida legislature enacted an 
amendment to its fair trade 


Y.. sold a new car and the 


customer thinks it’s great. It is! 
Why not keep him thinking so? 
Help keep him happy by advising 
the use of Insulated Havoline. For 
no matter how well the car performs 
at first. the honeymoon’s over when 


varnish takes its toll. 


Tell your customer that old-fash- 
ioned oils are not made to stand up 
under the higher heats generated 
by the new motors. Those close fits 
that mean better performance also 


Chevrolet general sales manager, and T. H. 
manager. The students, sons of Chevrolet dealers in the United States and 


three foreign countries, will graduate July 21. 








“TRY TO BE HELPFUL to those around you,” was the counsel of M. E. 
Coyle, general manager of Chevrolet, when he addressed the 32 students of 
Chevrolet’s Post-Graduate School of Modern Merchandising and Management 
in the Recess Club, Detroit, last week. Seated at Coyle’s left are W. E. Holler, 


Keating, assistant general sales 





statute to overcome a state court 
ruling which had held the title to 
be faulty. Also of interest rela- 
tive to the fair trade situation was 
a recent Maryland court of ap- 
peals ruling which upheld that 
state’s fair trade law. 





“freeze” pistons. 
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Put Ban on Below-Cost Sale 


June Car Sales 
In Detroit Top 
1938 by 246% 


DETROIT.—New passenger cars 
registered in Wayne county in 
June totaled 7,245, gain of 246 
percent over last year’s registra- 
tions of 2,127. Cars titled during 
first six months totaled 41,519 
against 15,794. 

Leaders compared as follows in 
June: Ford, 2,114; Chevrolet, 1,- 
298; Plymouth, 751. 

Comparable figures for the six 
months ended June 30: Ford, 11,- 
029; Chevrolet, 6,888; Plymouth, 
4,535. 

June truck registrations 
amounted to 485 against 225 a 
year ago, while the six months 
total was 3,162 against 1,866. 





To feel the pulse of the industry, con- 
sistent reading of Automotive News is 
a necessity. 








mean that an oil which will form 
varnish under high heat conditions 
won't do at all. Varnish will sap the 
pep of a motor and may even 


If you don’t recommend Havoline 
which is insulated against these 


higher temperatures his motor may 


start to give trouble and he will 
blame the car. Therefore, if you want 
him to buy his next car from you, 
be sure to recommend Insulated 
Havoline Motor Oil. 


INDIAN REFINING COMPANY, INDIANAPOLIS 


Affiliated with 


THE TEXAS COMPANY 
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Motor Shares Advance 
After Earnings Report 


Special to Automotive News 

NEW YORK. — On indications 
that earnings of automotive com- 
panies generally were larger in 


weeks of small declines. 
Volume of trading continued to 


| against 9,000. 
the second quarter than had been | 
anticipated, stocks of these firms | provement in the earnings posi- 

ed moderately upward in the | tion and outlook on the tire and 
past week after five consecutive | rubber industry in recent months. 
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Motor Industry Provides 
Employment for 6,380,000 ! 


of 9,000 shares of Goodyear on 
June 30 against 10,000 on Mar. 31 
and 5,100 shares of U. S. Rubber 


There has been definite im- 


ment, General Tire & Rubber | 
'during the past week declared a 
dividend of 50 cents a share on) 
its common stock. This will be the | 
first payment since Nov. 25, 1938, 
the only payment 
made last year. The new payment 
will be made July 31. 
Clark Equipment will 
cents on Aug. 1, a similar amount 
Sept. 15 and will pay $1.75 on its 
preferred Sept. 15. U. S. Rubber 
will pay $2 on its first preferred 





Particularly encouraging has been | 


the sharp upturn in the sales of | 24 motors 
10 car-truck co's 


be light, however, and there still | tires at retail for replacement pur- 


was an absence of definite indica- 
tions that a break away from the 
narrow trading range of recent 
months was in the making. As far 
as the motor stocks are concerned, 
they continue to have the support 
of optimistic estimates as to earn- 
ings prospects for the remainder 
of the year, with a better than 
average showing for the third 
quarter, in relation to the second 
and fourth periods, indicated, ac- 
cording to Wall Street observers. 

There was not a great deal of 
change in the net short position in 
automotive shares during June, 
according to the report of the New 
York Stock Exchange. There was 
at the end of the month a short 
position of 86,870 shares in Chrys- 
ler stock, as against 81,202 a 
month earlier, out of listed shares 
totaling 4,484,374. The short in- 
terest in General Motors at the 
end of June totaled 40,793 shares, 
against 44,546 a month earlier, out 
of 43,500,000 listed shares. Bendix 
Aviation’s short interest totaled 
5,651 shares, compared with 6,465 
at the end of May. In U. S. Rub- 
ber there was an increase during 
the month in short interest to 59,- 
426 from 54,987 shares. The Stock 
Exchange reports only on those 
companies in which there is a 
short interest of at least 5,000 
shares or in which there has been 
a net change of at least 2,000 
shares in the short position dur- 
ing the month. 

Investment trusts are beginning 
to issue their reports for the end 
of June and the first large one, 
that of Lehman Corp., although 
not necessarily indicative of what 
all of the trusts did, indicates that 
holdings of automotive shares 
were reduced during the second 
quarter. Lehman held 5,500 shares 
of Borg-Warner on June 30, 
against 6,400 at the end of March 
and 1,000 shares of Chrysler 
against 1,000. Its holdings of Gen- 
eral Motors were cut to 19,500 
from 20,000 during the quarter. 
Lehman Corp. reported holdings 


Six Distributors 
Are Appointed by 


American Bantam 


BUTLER, Pa.—D. J. Brady, sales 
manager, American Bantam Car 
Co., announces the appointment 
of the following new distributors: 

Buffalo, N. Y., Barnum & Saun- 
ders; Washington, D. C., Graham 
Washington Motor Co.;_ Erie, 
Penn., Rictor Motor Sales; San 
Francisco, R. C. Peterson, Inc.; 
Memphis, Treve Smith; Charlotte, 
N. C., Condor Motor Co. 

Bantam sales for the first 10 
days in July were 37 percent over 
sales for the first 10 days in June, 
1939. The increase over 1938 fig- 
ures for the corresponding ten-day 
period was 143 percent, according 
to Francis H. Fenn, vice-president 
and general manager. 


Car Dealer Sales Rise 


Paces Denver Upturn 
DENVER.—Retail sales continue 
to improve in the Denver trade 
area. Reports from 645 firms in 
the state showed increases during 
the past month to be 10.8 percent 
higher than during the same 
month last year and 8.4 percent 
better than the previous month. 





Acquisition Okayed 

MILWAUKEE.—Stockholders of the 
Chain Belt Co. here July 11 ap- 
proved the acquisition of the Bald- 
win-Duckworth Chain CP. Spring- 
field, Mass., producer of high speed 
roller chains, cut rocket wheels, 
flexible couplings, automotive timing 
chains and certain types of conveyor 








poses. Reflecting this improve- 


Stock Averages 


Week Week Change Ago} 
29.00 29.85 +0.85 26.21) 
30.38 31.19 +.0.81 27.56) 

« 21.60 22.63 -+1.03 23.45) 
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LIBBEY -OWENS:- FORD 


NEW YORK. — Employment 
generated by the automobile 
manufacturing industry provides 
a livelihood for 6,380,000 persons, 
according to the latest informa- 


tion developed for the 21st edition ! 


of “Automobile Facts and Fig- 


; ures,” annual publication of the 


Automobile Manufacturers Assn., 
which is soon to be distributed. 


are engaged in producing them. 

Directly engaged in producing 
motor vehicles, parts and tires, not 
counting 98,000 engaged in petro- 
leum refining, something like 616,- 
000 people are employed. Total 
employment, including distribu- 
tion and servicing, in road con- 
struction and in highway trans- 
portation, adds up to almost 5.- 


Almost 10 times as many people | 870,000, “Automobile Facts and 
are employed in selling, servic-| Figures” shows, or 6,380,000, if 


@ This announcement of the new 
Libbey*Owens:Ford Hi-Test Safety 
PLATE Glass is of vital importance to 
you...to every person associated with 
the automobile industry... to millions 
of motorists everywhere. 

For it means—after years of research, 
experiment and exhaustive tests—the 
development of a far safer Safety Glass 
than has ever been used. It means far 
greater protection and less danger from 
flying particles of glass. 

A new plastic—clear... flexible... 
strong—imparts to this glass extraor- 
dinary characteristics—the capacity to 
absorb unusual shocks. The pictures on 
these pages graphically illustrate its re- 
markable features— indicate the greater 
safety from impact from without and 
from within. 

And clearer vision... greater freedom | 
from eyestrain and fatigue—vital factors 
in the greater safety and comfort of 
motoring— are assured. For the new 
plastic is laminated to two sheets of 
L-O-F PLATE Glass—a glass that is 
carefully ground to eliminate waviness 
and distortion, then polished to a mirror- 
like brilliance. Libbey» Owens: Ford 
Glass Company, Toledo, Ohio. 


Available for Replacement NOW 


L-O:F Hi-Test Safety PLATE Glass is 
available for your use now. There is a 
L-O-F Distributor nearby to serve you 
promptly and efficiently. Consult the 
yellow pages of your telephone directory 
under “Glass.” 

Give your customers the outstanding 
advantages of this new, safer Safety Glass 
...give both driver and passengers 
greater protection, greater motoring com- 
fort—replace with Libbey-Owens:Ford 
Hi-Test Safety PLATE Glass. 

The etch below identifies the new 
glass. It will be standard equipment in 
many of the 1940 model motorcars. 
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Vash June Sales Exceed 


Last Year by 85 Percent 


DETROIT.—Retail sales of new 
jh cars in the United States 
ying the last 10 days of June 
owed the highest increase of 
yy period in the second quarter. 
ining 91.5 percent over the like 
siod Of 1938, W. A. Blees, gen- 
al sales manager of Nash Motors, 
jd divisional sales managers and 
jd representatives at a. semi- 
gual meeting in Detroit last 
eek. 

This sharp increase gave June 
e highest percentage gain of any 


month thus far this year, Blees 
said. Total Nash sales in June 
were 4,732 units, against 2,559 
units last June, a gain of 85 per- 
cent. Sales during the last 10 
days of the month totalled 1,861 
units, as compared with 972 units 


sold during the comparable period 
of 1938. 


Consistently strong _ sales 


throughout the first half gave 
Nash a retail sales gain of 72 per- 
cent over the first six months of 


1938, Blees reported to the field | 
organization. | 
New Nash sales from Jan. 1 to 
June 30 totalled 29,505 units as) 
compared with 17,148 units cat! 
during the first six months of last 
year, a gain of 12,357 units, or 
72.01 percent, Blees reported. 
Reviewing 1939 sales by months, 
he pointed out that as in 1937 and 
1938, the first half sales peak was 
reached in March. This year, 
however, the increase of the sec- 
ond quarter over the first quar- 
ter was much greater than in 1938, 
indicating a progressive market 
strengthening. This was particu- 
larly apparent, he said, in the 
sharp increase in the final month 


| 


| 


' of the first half. 


SAFER BECAUSE IT’S LAMINATED 
CLEARER BECAUSE IT’S PLATE 





Chicago’s Show Allots 


115,000 Sq. 


Special to Automotive News 

CHICAGO. -- Representatives of 
21 makes of passenger cars and 
seven trucks drew spaces for ex- 
hibits at the 40th annual Chicigo 
automobile show at a_ luncheon 
meeting in the Palmer House 
under auspices of the Chicago 
Automobile Trade Assn., sponsor 
of the show. 

Lynn S. Snow, president of the 
CATA, opened the meeting and 





HI-TEST SAFETY PLATE GLASS 


Ft. of Space 


|M. J. Lanahan, show chairman, 
| presided over the drawing cere- 
monies, which resulted in com- 
mitments for approximately 115,- 
000 square feet of floor space. The 
show will be held Nov. 4-12 in 
the International Amphitheater. 


The drawing was attended by 
factory officials, distributors and 
dealers in this area. They picked 
| spaces in behalf of the following 
makes of passenger cars, which 
will occupy the entire second floor 
of the huge amphitheater: 


Buick, Cadillac, Chevrolet, 
Chrysler, Crosley, De Soto, Dodge, 
Ford, Graham, Hudson, LaSalle, 
Lincoln, Lincoln-Zephyr, Mer- 
cury, Nash, Nash-LaFayette, Olds- 
mobile, Plymouth, Pontiac, Stude- 
baker and Willys-Overland. 


Spaces were selected for the 
following makes of trucks, with 
several others planning to join 
this group: 

Chevrolet, Diamond-T, Dodge, 
Federal, Ford, Plymouth and 
White. ‘ 

The truck section will be lo- 
cated in the south wing of the 
first floor. The used car section 
will be in the north wing, with 
drawings to be made on Aug. 7 
by Chicago dealers. Both the 
north and south wings will also 
contain accessories, parts, trailer 
coaches and educational displays. 


GM Retail Sales 
In June Slightly 
Off From May 


NEW YORK —June sales of 
General Motors cars and trucks 
from all sources of manufacture 
totaled 156,959, compared with 
101,908 in June a year ago. Sales 
in May were 145,786. 


Sales for the first six months of 
1939 totaled 950,998 compared 
with 613,953 for the same six 
months of 1938. 


Sales to dealers in the United 
States totaled 124,048 in June 
compared with 72,596 in June a 
year ago. Sales in May were 112,- 
868. Sales for the first six months 
of 1939 totaled 738,788 compared 
with 419,648 for the same six 
months of 1938. 


Sales to consumers in the United 
States totaled 124,618 in June 
compared with 76,071 in June a 
year ago. Sales in May were 129,- 
053. Sales for the first six months 
of 1939 totaled 700,461 compared 
with 498,120 for the same six 
months of 1938. 


Arnold Will Head 


Service Promotion 


PONTIAC.—L. K. Marshall, 
general service manager of Pon- 
tiaec Motor, announces the pro- 
motion of G. W. Arnold as super- 
visor of customer relations and 
manager of service promotion, 
succeeding Frank Urquhart, re- 
signed. 

Robert Sawyer will take Ar- 
nold’s former position as manager 
of service schools. N. L. Strana- 
han, formerly service adjuster in 
| Pittsburgh, will replace Sawyer 
as assistant manager of service 
schools. 











Gould Storage Battery 


Opens New Subsidiary 


BUFFALO, N. Y.—Gould Stor- 
age Battery Co., a division of 
National Battery Co., has opened 
a new subsidiary manufacturing 
division known as the Depew 
Container Corp., it was revealed 
here by plant officials. 

The new division, located on the 
property of the Gould Storage 
Battery Co., is manufacturing bat- 
tery boxes, supplying eastern and 
southern factories of National 
Battery. Twenty big presses are 
installed in the battery box plant. 
A total of 275 men now are being 
employed at the Gould works. 
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Seattle Dealer Builds Service Through Expansion 


New Departments Meet 
Wants of the Customers 


By D. M. Trepp 

Staff Correspondent 
_ SEATTLE.—The Anderson-Bu- 
ick Co. here is giving a visible 
demonstration of building up 
service through building up _ its 
various service departments to the 
highest point of efficiency and at- 
tractiveness. 


A total of $150,000 has been in- 
vested in service facilities by this 
firm, with the completion of the 
newest addition, which represents 
an outlay of $50,000. 

“This investment is for the sole 
purpose of previding the kind of 
specialized service for Buick own- 
ers in this territory to which they 
are entitled,” said M. O. Ander- 
son, president and manager. 


The new addition provides 30,- 
000 square feet of floor space and 


is evidence of the growth and suc- ' 


cess of “ABC” policies over the 
three years the company has been 
established. 


The idea of the “ABC” center | 


is a central theme in the publi- 
cizing of Anderson-Buick mer- 
chandise and services. Near the 
large main dealer home are the 
used car special de ent and 
the parking lot and rage ga- 
rage. There a new lubrication and 
tire department is being installed. 

“We want ‘ABC’ center to sym- 
bolize the home of good cars, new 
and used, and high class, depend- 
able service, continued Anderson. 


Die Plaga 


No advance in rates 

during World’s Fair 

Single from $7 - Double from $9 
Suites from $15 


Air-Conditioned Rooms Available 


Subway station at hotel 
direct to the World's Fair 


Henry A. Rost, President and Managing Director 
FIFTH AVENUE e at 59th STREET 
LLLP LES LON AIEEE BN EPMA ATS. OCIS PA ENE BEE FDL LE 
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DETROIT 


A dollar s-t-r-e-t-c-h-e-s farther at 
the Fort Shelby. 900 rooms with 
bath, circulating ice water and 


Servidor—from $2.50. 


J. E. FRAWLEY 
General Manager 


‘aera Ste a RT 


This theme is strongly played up 
in all the firm’s advertising. 

For the formal opening, the 
usual cut-and-dried writeups and 
ads were supplanted with three 
feature writers on as many of the 
local daily papers—not from the 
automotive department—handling 
the assignments. The Star sent its 
feature writer; the Times, its 
household editor, and the Post-In- 
telligencer its jingle and humor 
writer. From these non-expert 
eyes came interesting human stor- 
ies, in different styles, and all 
“by-lined.” This is only one way 
in which this company strives to 
do the “different” in publicity. 

In the new lubrication depart- 
ment, a three-lift affair, 65-car 
capacity daily, “measured service” 
is given by means of the new 
equipment so the customer can 
see just how much grease is used, 
of various kinds, the proof being 
_the readings on the dials; and 
these are duly recorded. 

Tile, chromium trim and neon 
' lighting are used in this depart- 
ment and in the receiving rooms, 
which put the stamp of cleanli- 
ness and dignity upon every angle 
of “ABC” service. 

Confidence Is Built 


Good sized billboards, five in 
number, are placed along the 
south wall of the service entrance 
room, these being changed every 
few weeks. The copy thereon 
is designed to build confidence 
in “ABC” merchandise and serv- 
ice. 

In the waiting room, adjacent 
to the accessory room, are sev- 
eral comfortable chairs and a ta- 
ble, and location is such that the 
“waiter” can let his eyes wander 
over the new tires, the accesso- 
ries, and thus get ideas as to some 
new purchase. The accessories 
are placed “out in the open”, this 
being a self-selling idea. Many 
of the items handy about a car 
are found placed on tables about 
the room. At this point a screen 
has been installed, up near the 
ceiling, where moving pictures 
will be shown, to both entertain 
and “sell” anyone who might be 
waiting while the car is being 
serviced. 

With the new addition, more 
room has been provided upstairs 
for an enlarged parts department 
and the sheet metal and body 
department. Ralph Wolever is in 
charge of parts and accessories, 
this being a lucrative portion of 
“ABC” business. John Teal is 
service manager, while Sid Co- 
chette is in charge of tires. Mak- 
ing these three departments im- 
portant in the progressive mer- 
chandising of Anderson Buick is 
accountable for the extensive im- 
provements just completed. 

Showmanship a Part 

In new car merchandising, the 
sales room shows seven leading 
Buick models, with suitable signs, 
pennants and placards here and 
there, all designed to stress that 
“Buick’s the Buy.” This lobby is 
remindful of the foyer of a thea- 
tre. Showmanship both as to dis- 
play and advertising, plays a big 
part in the “ABC” system. 

New car sales have been stimu- 
lated this season by the two fairs, 
New York and San Francisco, 
with factory delivery sales setting 
a new high, according to Ander- 
son. “Fly United to the factory 
for your new car” is well played 
up on the show windows and in 
the salesroom. This is put out 
as a “vacation bargain” with 
money saved on freight paying for 
the air ride and providing cash 
for the return drive to Seattle. 

Timely sales angles similar to 
this are in the “ABC” lexicon. 
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SERVICE ENTRANCE of the new addition recently added by the Anderson 
Buick Co., Seattle, in continuance of a policy to provide customers with every 


modern facility for servicing their cars. 


A total of $150,000 has been invested 


by the firm in service facilities, with this latest addition costing $50,000. The 


investment has paid good dividends, 


according to records of the company. 


Ford’s Edgewater Salesmen 


Boost Sales 


NEW YORK. — Winners in the 
Ford Motor Co.’s April-May sales 
contest in the Edgewater territory, 
including metropolitan New York, 
Connecticut and New Jersey, were 
announced at a get-together with 
their sales organizations this week 
at the Ford Exposition at the 
New York World’s Fair. 

W. K. Edmunds, manager of the 
Edgewater branch of the Ford 
Motor Co., presented a $100 check 
to each of the 26 winning sales- 





Quaint Quirks 
That Build 


Business 


Steel City Oldsmobile Co., Bir- 
mingham, Ala., offers a rain check 
as a method of circumventing the 
customer who offers as a reason for 
not getting his car washed the fact 
that “it looks like rain.” “All right,” 
said Service Manager Paul Smith to 
one customer, “if it rains in 24 hours 
and soils your car we will wash it 
again free.” 

This proposition worked and he 
has since extended it to all who 
offer the same excuse. So far—and 
it has been several months—he has 
had to rewash only two cars. He 
figures it has added 20 percent to 
his wash business. 

* a * 

“That ‘Amola’ Steel, the tough, 
fatigue-resisting steel now ex- 
tensively used in Dodge passenger 
automobiles and trucks as well as 
in cars manufactured by other 
divisions of Chrysler Corp., is 
perhaps more familiarly known to 
the general public than any of the 
alloy steels that preceded ‘Amola,’ 
and is said to be due to a simple 
souvenir plan giving uniquely 
convincing demonstrations of 
‘Amola’ to a large proportion of 
America’s population. 

“The souvenir article through 
which this result was achieved 
was a razor blade of the popular 
dual-edge type. Distributed by 
the Dodge division at automobile 
shows, at fairs and conventions, in 
dealers’ display rooms and at so- 
cial functions, the ‘Amola’ blades 
became a favorite shaving tool. 

“Thus, in a single season, mil- 
lions of Americans had practical 
demonstrations of ‘Amola’ steel 
together with the information that 
this same remarkable steel was 
now used in the vital parts of 
Dodge passenger cars and trucks.” 


Bulletin Is Issued 


PORT HURON, See. <— wnat hap- 
pens to new bearings during the run- 
ning-in period and how high spots are 
levelled “plastically,” is discussed in a 
technical bulletin just released by 
Acheson Colloids Corp 


Forty Percent 


| men, and an inscribed desk set to 
each victorious dealer. 

Calling attention to an increase 
of about 40 percent over last 
year’s April-May business, Ed- 
munds declared the event should 
furnish inspiration for “an ex- 
ceptional record in this territory” 

| during the present sales cam- 
| paign. He pointed out that in ad- 
| dition to the prizes he awarded, 
{each salesman who qualified re- 
' ceived a $10 prize for each unit 
| counted totaling another $3,500. 

| The winning salesman and deal- 
| er in each dealership, in that or- 
| der, were: 

| J. C. Michaelis and Ralph Horgan, of 
| Ratph Horgan, Inc., New York City; C. 
| Weis and Sol Schildkraut, of Sol Schild- 
| kraut, Inc., Jamaica, N. Y.: M. Wittner 
and Chris A. Winkler, of Chris A. Wink- 
ler, Inc., Flushing, N. Y.; A. Couture, and 

Dan Keyes, of Keyes Motor Sales, Inc., 
Poughkeepsie, N. Y 

C. Duryea and Frank Galloway, of 
Galloway’s Garage, Newburgh, N. Y.; P. 
| Asch and Bob McNulty, of Kemp and 
MeNulty, Inc., Long Island City, N. Y.; 
R. O'Dell and W. Clahan, of Danbury 
Motors, Inc., Danbury, Conn. 

T. Field jr., and C. English, of Mount 
English Co., Redbank, N. J.; H. Bried and 
Frank Webber, of Webber Motor Co., 
Westwood, N. J.; S. Sturzebecker and E. 
R. Crow, of Westfield Motor Sales Co., 
Westfield, N. J.; E. Leppla and J. Ryan 
of Ryan Sales and Service Co., Bayside, 
=: 2. 

A. Vingaprova and George Kelly of 
George H. Kelly, Inc., Floral Park, N. Y.; 
M. E. Chufch and R. H. Rawlings, of 
Tarrytown Universal Ce., Tarrytown, N. 
¥. . M. Lown and H. Sherwood of 
Florence Garage, Wallkill, N. Y.; J. Haw- 
kins, and O. M. Hawkins, of O. M. Haw- 
kins, Inc., Rockville Center. N. Y. 

J. Reddick and S. Klein, of Morse, 
Stevens and Smith, Inc., Wassaic, N. Y.; 
G. B. Knipfing and M. J. Knipfing of 
M. J. Knipfing, Inc., wee 
Altman and John Roehrich, of John 
Roehrich, Garfield, N. J.; J. Salerno and 
J. McAllister, of Totten McAllister Motor 
Sales, Littleneck, N. Y.; O. Jones and 
C, Jones, of Jones Auto Sales, Walling- 
ford, Conn. 

K. M., Webb and F. LaMay, of Say- 
brook Garage Co., Inc., Old Saybrook, 
Conn.; T. McCleery and J. F. Shankey, of 
John F. Shankey, Haverstraw, N. Y.; F. 
Cookingham and Leonard Tremper, of 
T & T Auto Sales, Rhinebeck, N. Y.; R. 
C. Payne and Joseph Payne, of Joseph 
Payne’s Garage, Quogue, N. Y.; O. A. 
Newberg and C. Johnson, of Cromwell 
Motor Sales and Service, Cromwell, Conn., 
and J. Falette and John Griggs, of Griggs 
Motor Sales, Inc., Newark, N. J. 








| Car, Truck Registrations 
Up Sharply in Syracuse 
SYRACUSE, N. Y.—New pass- 
| enger car registrations in Onon- 
| daga County in June totaled 663 
and showed an incease of 54.9 
| percent over June, 1938. Total 
for the first six months of 1939 
was 4,181, up 38 percent compared 

with the like period last year. 
| Total of new truck registrations 
| last month was 92, a gain of 13.6 
| percent over June, 1938. During 
| the first six months of 1939 there 
were 553 new trucks reigstered, 


! 


| showing an increase of 25.1 per- | 
cent compared with the first half | 





of last year. 





Fairs Help Boost 


Driveaways At. x. mo 
pevrol 
DeSoto Factor =, 


DETROIT.—Even the nation’gdsmot 
two great world’s fairs can bead.-La: 
counted among the many facto 
responsible for the increased res 
tail activitiy enjoyed by the aUutoOyercury 
mobile industry this spring, ree yey 
ords of the DeSoto division of” 
Chrysler Corp. show. YSLE 

Besides substantially increasi tymout 
the summer tourist travel angie? 
consequently, upping deliveries gjiryslet 
1939 motor cars, the fairs havet Soto 
also had a beneficial effect on re{DEBA 
pom saee ack made at Detroit's ... 
automobile factories, accordin 
DeSoto officials. ° “pson’ 

In the past 90 days, driveawayyKARI 
of new 1939 DeSotos have insLYS-' 
creased more than 100 perceniyAM 
over the corresponding period ® AM: 
1938. These vast gains, DeSo 
officials believe, are due large OB! 
to the great number of peopi@c.+ .. 
coming to Detroit to take delivery 
of their cars for travel to an@gogTALi 
from the fairs. Fairgoers from allyicog 
over the country have visited the —— 
De Soto factory for driveaways, 
and advance orders for customer Ji 
driveaways indicate that great 
numbers will continue to come as 
the fairs gain momentum this 
summer. ETRO 

DeSoto’s records show that they’. 1: 
large majority of driveaways iBth’s s; 
the last 90 days has been mad@jq Jas 
by fairgoers from the West Coa 
on their way to the World of To=% str¢ 
morrow in New York. New York= '¢8!0! 
ers, the figures reveal, have been 
less inclined to travel to Detroit Pp 

atam.. 


for driveaways. 
Stoleenburg Joins Bendix *« . 
In Service Sales Deptiilae-1 
SOUTH BEND.—Appointment*olet 
of H. D. Stolcenburg to the serverysler. 
ice sales department of Bendi€goto. . 
Products division of Bendix Avian, 
tion Corp. is announced by F. B.°"""" 
Willis, general sales manager. 
Stolecenburg will assist L. m.. 
Golden, manager of service salegpison. . 
Stolcenburg comes to Bendix aft 5 
17 years with various Generalxoln. . 
Motors divisions. oa 
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FISHING IMPROVED 


BY ALNICO MAGNET 


Commercial electro-platers profit 
by widespread adoption of a mar- 
velous new Alnico permanent 
magnet, made from a special alloy 
of aluminum-Nickel-cobalt. The 
Alnico magnet possesses unusual 
magnetic properties within a very——__ 
small package. In this instance, **re 
the tiny magnet can pick up 50 tag—— 
60 times its own weight. For elec- 
tro-platers, the Belke Mfg. Co., wis 
Chicago, developed a handy mag-____ 
netic tool for fishing out steel parts ‘lana 
which so often drop to the bottom —__ 
of the tank. This handy fishing ™*ta 
tool permits removal without stir-qa,,— 
ring up solution or bottom sedi-__ 
ment. The magnet is attached to a "Mexie, 
plain steel, rubber coated handle 
42 inches long. Because of its ®Caro) 
great magnetic strength, this tool Dare 
is valuable for lifting plating racks C 
coated with magnetic materials. War 
In barrel plating it picks up all 
small parts clinging to panels or & 
buried in recesses. The uses of —__ 
Nickel alloyed ™nt 
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AUTOMOTIVE NEWS, MONDAY, JULY 17, 1939 


-Veek’s Output Rebounds to 6 


| Production Tops 


Passenger Car 





3,381 After Holidays 





Registrations 











( U.S 5 Months, plus 14 States for June 
n ‘i - 5. and Canada) | By 50 Percent —_ June 1939 1938 Unit 
eeks Ending July 15, July 8 | | Date Pos. 1939 Pos. 1938 Pos. Gain 
— Jan.1  Jan.1 | ~aeuete by | Chevrolet eovvsede 10,358 1 284,579 1 210,033 1 aat 
Week Same Week July to to | Se ee EE, ition os sss's 8,001 2 215,774 2 179,943 2 35,831 
t Ending Week Ended to July 16 July 15 | . DETROIT. — Rebounding after Plymouth ........ 5,357 3 172,344 3 116,126 3 56,218 
July 15 1938* July8* Date 1938*  1939* | the holidays, car and truck pro- | Hoag. 2,989 4 93,554 4 47,476 5 46,078 
N, MOTORS . 17.000 17,158 11,800 28,800 540,639 861,314 | Juction zoomed to 63,381 units | Buick ooo... 2891 5 93,071 5 69,363 4 23,708 
hevrolet+ ... 17,000 9,750 11/800 28,800 370,055 551.960 this week, ac-| Pontiac |... 2,174 6 69,954 6 43,791 6 26,163 
aS : $ 3199 " ¢ "" g “q9:993 119,466 | Automotive News’ cording to Auto- | Gidsmobile ..... 1819 7 63,483 7 41,274 7 22,209 
Yontin nares: + 2,050 $ + 36,745 87,193 | Production Estimate motive News| Chrysler ......... 934 10 32,588 8 21,797 9 10,791 
tion’gldsmobile * 1,814 * + 41,531 81,790 estimates. The | Studebaker ...... 1,494 8 28,553 9 15,025 13 13,52 
n teee-Lacaie + 350 & $ 12,315 20,905 total is almost | Mercury ........ 1068 9 27.287 18 Gai 
rtongp phew aen ins 20,075 11,745 11,750 31,825 364,970 535,317 50 percent over | Nash ........---- a 12 33'934 12~=«16'388 11 7546 
Gudt ........ 18,000 11,450 10,500 28,500 352,390 468,407 the previous | De Soto ......... 22.263 13 18,361 10 3,902 
AUtOvercury ...... ee | gaa: 1,050 2,850 ...... 52,660 week’s 43,450|Hudson ......... ar oH 20.673 14 22,148 8 1,475* 
Tetig.-Zephyr 275295 200475 12,580 14,250 vehicles and | Packard .......-. 455 15 15922 15 11.285 14 4,637 
YSLER .... 19,000 5,325 14,6 compares with | Cad.-LaSalle ..... 8,201 15 862 
680 31,680 264,985 483,431 treet 251 16 9,063 16 
asingymoutht .... 10,000 3,250 ~=—-7,300»=—«:17,300 134,490 243,020 sore! Une | ae Cvland 198 17 5104 17 6.078 16 974* 
smiBdget ..... 5,950 1,610 5,100 11,050 76,665 162,010 the correspond- Willys-Overlan 55 18 2,067 18 2,199 17 132* 
a 9 “eee ton 281,300 2,950 31,370 43,401 a ‘a... On 572 19 515 18 57 
havet Soto ...... 1,400 175 980 2,380 22,460 + 35,000 , 17 850 679 171 
Th -rent | Miscellaneous ... 
1 reQDEBAKER+. 2,444 1,527 1,422 «= 3,866 += 20,377 «57,314 im & ae a 918.908 360,614 
ee t 682 $ $ 16,356 37,439 tions will be |, Total.......---. 41,157 1,206,518 
toysont+ ..... 600 = 370 G14. s:1,214 «= 25,805 33,777 only short-| *Loss 
eis. 500 585 t 500 28,775 22,510 lived, however, 
wa ’ ’ a” 
ind LYS-OVD.+ . $ $ + 7,879 8,966 with the next | ducers, Studebeler continue its Steel Demands 
112 ‘ 84 196 1,679 3,169 acl cage okauing baie week. Hud-|  Qy, Reb d: 
50 65 + 50 =. 2,085 «1,887 a gradual de- | son, oe oe —_ 7 Snow ‘ oun 5 
+ + j til - | tam also continued operations this 
; i = = been Saleen seatioes week. It is estimated the miscel- Operations Rise 
3.600 2,500 3,100 6,700 96,485 150,541 Ga etd models, | laneous group of car and truck 
1.270.000 a5 Most of the| makers will turn out around 3,600} YOUNGSTOWN, O.—Finished 
. ilhisea. ‘cians iin an, SP ee ee auto plants are| units this week, compared wit"! <tee} demand has rebounded to 


eS ee 
me June Car Sales Seen 17% Below 


still working on 
1939 models, 
but, with a few 
exceptions, are 





3,100 last week and 2,500 a year 
ago. 





approximately the late June rate. 

Consumption shortly will be 
bolstered by resumption of oper- 
ations’ by plants closed for in- 


e “as expected to halt | National Steel Rate ventories and vacations. Ingot 
this Total Sold i im May = ae mare Rises 29 Percent production in the a. dropped 

ETROIT.—Early returns on June’s new car registrations in the eae’ | NEW YORK.—The operating} last week poin percen 

: in 114 principal cities, covering 25 days of the month, show last anadels within the nent Sew weeks rate of steel companies, having 97| of capacity, but most of this loss 


th’s sales are about 17 percent below those for May, it was re- 


cae 


last week by R. L. Polk & Co. 
strongest sales showing in the nation in June was in the Moun- 


an O- region (Arizona, Colorado, Idaho, Montana, Nevada, New Mexico, 
i) 


preparatory to changeover to the 
1940 cars. 

Back on a five-day schedule 
following the holidays last week, 
Ford divisions turned out a total 


‘percent of the steel capacity of 


the industry, was 49.7 percent of 
capacity for the week ending July 
15, compared with 38.5 percent 


was retrieved this week. 

Gains will be offset, however, 
by declining requirements of the 
automobile industry which is 


. Utah and Wyoming) where June | of 075 ak tate tl | one week ago, 53.1 percent one| slowing down in anticipation of 
troll Pl Activi registrations, estimated on the| ° ne a eee ith month ago and 32.3 percent one| model changes. Heavier demand is 
- ant Activity basis of city reports, are 4.52 per- 11,750 it ge —ae we ; | Year ago, according to the Amer-| in prospect this month from farm 
alam. ...resumes; 50, five days | cent ahead of May registrations. | an/4 11.745 = i. "Gededanasnlion zg | ican Iron and Steel Institute. implement manufacturers. 
is ha <a lek hdc ete ew closed| The Pacific region, too, showed period of last year. 
baa a gain over May to reverse the i 7 

mgr: 17.00; four dap sans! fen: at Ht Wa 8 in| ean weak is eaimatea HL @ 
ne of only .38 percent. : 
ervemiler... .rise; 1,650, four days|” Other sections of the country 19,000 units, as most of the cur- Healthy Sales Th rough 
ndi® Soto rise; 1,400, four days| showed declines from Ma Ne . 

eer vee eee : E y Teg-| pre-holiday schedules. Last week | 
7 rise; 5,950, four days | istrations as follows: New Eng- Peenater aie turned out 14,- Better Business Management 


-rise; 18,000, five days 
rise; 112, four days 
n...steady: 600, three days 
closed 
rise; 275, four days 


ee ee) 





land, 21.53 percent; Middle At- 
lantic, 19.29 percent; East North 
Central, 18.87 percent; West North 
Central, 31.11 percent; South At- 
lantic, 10.20 percent; East South 


680 cars and trucks, while in the 
corresponding period of 1938 as- 
semblies totaled only 5,325 units. 

With Chevrolet the only division 
still assembling 1939 models, the 











CHAPTER NO. 3 
1. Explains in detail how to organize your Personnel and Accounting 


routine for completing Yesterday’s Records by Noon Today, and— 
2. Provides samples of the necessary forms for knowing your Profit 


position DAILY. 
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Satisfied Used Car Buyers Aim of Texas Deale 


All Undesirable Prospects 
Weeded Out Before Contact 


By B. C. Reber 
Staff Correspondent 

SAN ANTONIO.—In the office 
of F. A. Lapham, used car man- 
ager for the Winerich Motor Sales 
Co., Studebaker distributors here, 
hangs a card bearing the follow- 
ing inscription: “Reputations are 
made or lost on each sale. Guard 
yourself!” 

This timely advice to its sales- 
men is indicative of the efforts 
this firm puts forth to have satis- 
fied customers, and explains why 
this department has enjoyed con- 
sistent success in the merchandis- 
ing of used cars without the use 
of sensational selling methods. 
Discussing the firm’s methods, 
Lapham said: 

“Our used car operations are 
centered around sound policies. 
We do not try to sell every Tom, 
Dick or Harry who is a prospect 
for a car. We like to know that 
those who buy cars from us will 
be able to meet the payments. 
This eliminates embarrassing sit- 
uations that may arise from hasty 
sales, reduces the number of dis- 
satisfied customers to a minimum 
—since many complaints are made 
only after payments have been 








Penna. to Start 
Enforcement of 


New Convoy Act 


HARRISBURG, Pa.—(UTPS) .— 
The Pennsylvania Motor Police 
have been instructed by Secretary 
of Revenue William J. Hamilton 
jr., to enforce the provisions of the 
motor code which prohibits motor 
carriers containing vehicles any 
part of which extends over the 
cab of the carrier. 


The action came as a result of 
the opinion of Supreme Court Jus- 
tice H. Edgar Barnes, who held that 
the amending section in question 
passed in 1937, is still in effect and 
that prosecutions for violations 
may be brought this and next 
month. The section remains in 
force only until Aug. 31, when a 
new section replaces it. 

The opinion was in the appeal 
of Maurer and Myer Auto Convoy, 
of Bloomsburg, which had receiv- 
ed an injunction against the pro- 
visions of the act by the Dauphin 
county court at Harrisburg. 
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socially, commercially, politically, fs 

the Bellevue. Here vital things hap- 

pen, outstanding events are held— 

and important people stay. Reason- 

able rates. 

Be sure to Include historic Philadelphia 
, In your itinerary. 
Air-conditioned Restaurants 
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WASHINGTON. — Although ets 
this stage of the game any pre, 
dictions are hazardous, it is a fa k: 
that many competent observem ,; 
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defaulted—and builds up a rela- 
tionship that is lasting and profit- 
able. 

“We want every purchaser of a 
used car to be completely satis- 


re 


fied. To do this we have inau- 
gurated a five-day driving trial. 
Through this plan the purchaser, 
if not fully satisfied, may, at any 
time within five days following 
the date of purchase, return the 
car to us and the full amount paid 
will be applied on the sale of any 
other new or used car in stock. 

“We give a guarantee on our 
late model ‘Certified’ cars, but any 
dealer will readily agree that 
most guarantees are merely good 
selling points; that the real guar- 
antee is in the sincerity and wil- 
lingness of the dealer to put the 
car in shape if something goes 
wrong. We have made repairs on 
cars after the guarantee had ex- 
pired. They were good invest- 
ments. The customers appreciated 
our desire to please them, and, in 
return, we obtained some good 
prospects. 

Seeking Only Goodwill 


“We use care in the selection of 
our prospects, but when we com- 
plete a sale, we will do anything 
within our power to keep the man 
sold. If he becomes ill or loses 
his job, we will rearrange his 
payments to make his burden 
lighter; or, on some occasions, we 
have let him skip a few payments 
and make them up when he was 
on his feet again. We don’t want 
his car; we want his goodwill and 
business; and we are willing to 
help him so long as he is fair and 
honest with us. 

‘“‘We keep our used cars inside, 
for we believe that cars left out 
in the open deteriorate in value. 
We also have our own used car 
reconditioning shop which is 
equipped to do any work. Cars 
brought in for reconditioning are 
first steam cleaned. An inspection 
is then made to determine what 
repairs are needed, and a work 
order made out. In figuring the 
cost for such work, we allow 50 
percent discount on parts, and 
charge only the actual cost for 
labor. This saving is passed on to 
the buyer. Only genuine new 
parts are used. 

Checked for Ability 

“We get the major portion of 
our prospects from satisfied cus- 
tomers. Prospects, whose names 
are turned in, are first checked 
for their need of, and ability to 
buy, a car, credit rating, and their 
record for profitable business re- 
lations. If the report is satisfac- 
tory, the name is turned over to 
one of the salesmen for immediate 
contact. This practice, before the 
contact, saves the salesmen much 
needless running around, and 
eliminates the embarrassing ne- 
cessity of turning down a sale be- 
cause of an unsatisfactory report. 

“Reflecting back over our work 
in this field, I believe the greatest 
thing a used car department can 
do to keep its customers satisfied 
and bringing their business to the 
firm, is through regular contact. 
This insures more sales, more 
service work, and better rela- 
tions.” 

Frank A. Winerich, who heads 
the business that bears his name, 
is the oldest dealer in years in 
business in San Antonio. Previous 
to entering the automotive busi- 
ness, he sold buggies. He is a past 
director in the NADA. 


Fuel Receipts Rise 

TRENTON, N. J.—An increase of 
$63,858 in New Jersey gasoline tax re- 
ceipts during May as compared with 
the corresponding month a year ago, 
is announced by Joseph L. McLaugh- 
lin, head of the motor fuel division of 
the state tax department. Gross col- 
lections for the month totaled $2,256,- 
533 as compared with $2,192,675 for 
May, 1938 





here now believe Congress wil Lou 
adjourn leaving among its unfinJew 4 
ished business the enactment gj Loui: 
transportation legislation. mors 
The Lea bill, long held up ig moc 
subcommittee as a result of opsde an 
position by waterways interests, igks of 
due for considerable discussion parent 
the full interstate commerce comes an 
mittee of the House of Represendemar 
_ tatives. And it still would have tenotic 
go to the floor. t the 
In the meantime, events apere are 
parently are shaping for agattra 
earlier conclusion of other busikegssive 
ness than was anticipated. Th rem 
longer adjournment is delayedjsed 
the better chance there is for enstivel: 
actment of transportation legislays, 
tion. But the present status @ 
every man know every car we, that legislation and the increasinguth 
have to sell—every day. at > ee oe . a Congress Pau 
“ — ;. | get back home and start rebuild quit 
The second of our principles is ing their fences, would seem @mal, 


| application. We’re a working or- - 
ganization. You'll never ae our | this juncture to be too much of ge arr 


USED CAR SALESROOM of the Townsend Motor Co. (Pontiac), of Phila- | 
delphia. According to W. A. Sugden, sales manager of the firm, the all-im- | 
portant factor in se!ling used cars is sales management—the direction and 
coordination of sales efforts, which is detailed in the story below. 


Sales Management Held 
Vital in Selling Used Cars 


PHILADELPHIA. — Sales man- 
agement—the direction and co- | 
ordination of sales effort—is the | 
all-important subject in selling | 
used cars profitably, in the opinion | 
of W. A. Sugden, sales manager 
of Townsend Motor Co., Pontiac | 
dealer here. 


The principles of good manage- 


tional or “pep” talks. But the real | 
business of the meeting is to ac- 
quaint every salesman with the 
stock changes. We _ insist that | 


ment utilize four factors, Sugden | salesmen draped over the bumpers hurdle. i long 
says, these four being knowledge, | »f cars or mooning out the win- | SN ly pr 
application, incentive and direc- | dow. They have work to do every Jaguar Model hilad 
tion. | minute of the day. If not ac-| Contin 

“There is a wealth of material | tually selling, they are sending Has Onl 14 H Mger 
available on used car selling| our post cards, contacting “bird y . “phia 
plans and ideas and methods. But | dogs” and prospects on the tele-| LONDON — (UTPS).— Heavi@jstrat 


phone, assigned to take cars to| and heavier horsepower taxati . - 
has forced the British motorist the, 1$ 
be wary in his selection of catt532 , 
these days. To meet this cautioffoy t) 
the Jaguar manufacturers havVéy yey 
put on the market a new, anys jn 
smallest of the SS range—a 1¥g94. 
litre model designed to give tht sam, 
limit in satisfaction that is com or 
patible with a minimum tribute 
to the Treasury. xas 
The engine is rated at 14 h.p‘ure! 
and its rated consumption is overtks ! 
25 miles to the gallon. It wilkas t 
cruise all day, it is claimed, at 6§2 pe! 
to 70 m.p.h., and in spite of theiod 1. 
comparatively high gearing thergting 
is satisfactory acceleration angowanc 
response. W car 
The body is practically identicallsed « 
with the bigger Jaguars, and wiDytime 
seat five. The model is priced atlow p 





too little thought is given, I be- 
lieve, to the all-important subject | shop gates for group demonstra- 
of sales management—to the/| tions. We use every worthwhile 
science and mechanics of direct- | selling idea we can get our hands 
ing and co-ordinating sales effort,| »n—and we really use them. And 
ond the application of selling plans | -onstant application, all day and 
in such a way as to produce the | every day, must bring results. 
greatest profit,” Sugden declared./ “Our third principle is incen- 
Training Big Factor | tive. We use sales contests con- 
“The constant aim of sales| stantly. And we use wholesome 
management is profit. The sales | rivalry to weld the spirit of unity 
manager uses, as his tools, the in- | 1nd co-operation. But the greatest 
dividuals of the sales organization | incentive we can offer any sales- 
he has built up. How well he has | Man is the opportunity to make 
trained them, and how effectively | money, and the example of see- 
he uses them, determines very | ing money made. Knowledge, ap- 
directly how much profit will be | dlication and intelligent direction 
realized from the operation of the | of his work do get results. Those 
business. Sales management is / results, and the example of them. 
the most important single factor | Provide their own incentive. Ob- 
in business success. viously, an organization like ours 
“But there are no hard and fast | is no place for weak sisters; they 





rules for successful sales man-| re definitely unhappy with us. | $1,490. aho 
agement—and there are no short | But for the strong salesman, mere | , 7 New ¢ 
cuts. In all my lifetime, I haven’t association with such a_ group 37th Anniversary Feted -~pped 





| brings out the best of their efforts. 
Fail Minus Direction 

“The fourth, and keystone prin- 

ciple, is direction. The best of in- 

tention and the best efforts fail 

without that. Every move, every 


found any substitute for intensive | 
personal work. I spend 14 to 15| 
hours a day, every day of the} 
week, with my salesmen—because | 
I feel I need that time on the floor 
to do a really effective job of sales 
management — and I have sales- | sales and promotional activity, is 
men who work as long hours. |under the direct and constant 
“Of course, it is our policy to; supervision and direction of the 
really direct the efforts of | sales manager. 
salesmen. We are not a ‘price’ | «phat meays that the combined 
house; we expect and get g00d | result of knowledge, application 
prices for good merchandise. And | ang incentive, the powerful sales 
to do that in the highly competi- |; combination, is directed to pro- 
tive Philadelphia market requires | quce the greatest profit advantage 
real selling in the highest sense | with the least loss of efficiency. It 
of the word. It ‘means constant | means we can keep a well- 
personal application. It means | balanced stock, balanced equally 
training and developing a sales | wej] for sale and inventory pur- 
organization sufficiently powerful poses. It means we buy right, be- 
to sell what we have to sell, at a : 


By Hamlin on Coasty as 


DETROIT.—Ralph Hamlin, pi-,5#é: 
39 are 

oneer motor car merchant of Log, 
Angeles, and metropolitan Gra-. 1939 
ham dealer since 1933, is celebrat- to th 
ing his 37th anniversary as af th 
automobile dealer during July. | 
In 1902, after having been IM, | 
the bicycle business for a numer 
ber of years, Hamlin branched out? or 
with Mobile steam carriages and ‘Une. 
Orient motorcycles and buck 
boards and three years later hese 
became state’ distributor for Th 
Franklin. Hamlin has the distinc-,,"¢ 
tion of being the oldest automobile, s 
dealer in Los Angeles in point of, ; 
years of service. fo 





Chris Sinsabaugh’s sparkling Dr. f 
‘Sparks” column is read by the “wide-lay d 






price at which we can sell profit- nang ny ee te = Bi — $ = —— ~_ f 
ably. praisals are based upon personal 7 : 
Principles Summed Up knowledge of the resale possibili- * 
“However, the principles by | ties. ’ 
which we have achieved that re- “We have never had a used car / 
sult are relatively simple. They | problem in the sense that we have ! 
may be summed up in four words | had to slow down to clear used Mew room nisninsen, | 
—knowledge, application, incen-| ¢ar stocks. We haven’t been Brerytning  ¢ 0° reed Reb, f 
tive and direction. forced to cut prices and sacrifice meals at popular Prices: Hap 4 
“The very foundation of a| profits to meet price competition. — April 


strong selling organization is| And we have found, in sound 
knowledge — knowledge of sales management, the key to 


+ Be Rates ‘ y A 
Ly jag ' to $3.50% 
Thy 1%, Single, $2;50 $4.00 te june 3 


the | 
merchandise we have to sell, and | profitable dealer operation.” $6.00; parlor June 1 
knowledge of merchandising. We | tne: tear and. folder lane 1 
begin each day with a sales meet- 140. North St. contain smal lune 9 


Hall Joins Universal | 


CHICAGO.—J. E. Hall, who has been 
associated with the automotive battery 
industry for more than 20 years, has 
been appointed chief engineer of the 

| Universal Battery Co. here. 


ing, attended by both new and 
used car salesmen. These meetings 
are short, peppy and businesslike; 
we discuss sales plans and prob- 
lems; we have occasional inspira- 
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} tocks 
7 Near Normal 
e jenerally 


JETROIT.—New and used car 
cks currently are in normal 
———~ye in_ most sections of the 
some 
as are still bothered to some 
; ent, it is revealed in reports 
TON zived from dealers by Auto- 


ited States, although 


tive News this week. 


« 
sed car sales have held up 
lions of late than new cars, the 
igh @prts indicate. Following are 
y pr received during the past | 


a fadkk: 
serve . 
5 wil Louis 


unfinlew and used car stocks in the 
ent gjLouis area are about normal. 

mors of early introduction of 
up ig models are disturbing the 
of ope and liquidation of present 
ests, ixks of new cars has begun with 
sion iparently no limit to over-allow- 


2 com«es and discounts. 


resenjJemand for new cars has fallen 
lave tenoticeably in the last 10 days, 
: there are indications that 

[Ss aPere are enough buyers that will 
x” af£attracted by long trades and 
busieessive discounts to clean up 





The remaining new car stocks. 


layed@jsed car sales have held up 
or enutively better than new car 


eis] tes, 
easinguth Dakota 


ress tgoth new and used car stocks 
builds quite large, and sales below 
em atmal, with the pronounced atti- 
h of ge among dealers to discount 
ilong trade, due to rumors of 
ly production on 1940 models. 


tiladelphia 


Continued upswing on new pas- 

1. Pyeer car registrations in Phila- 
_phia County this year, with 
eaviékstrations for June totalling 
xation3, compared with 2,215 
rist Me, 1938, a gain of 1,178 units 


f catt53.2 percent. 


autioffor the first six months this 

aVér new passenger car registra- 
» @MG&s in Philadelphia County total 
a 1%94, compared with 12,373 for 
e thé same period in 1938, a gain of 


com) 
ribu@ 1 or 51.1 percent. 
exas 


4 h.purrent conditions, new cars: 
; OV s medium to low. Sales in 
- wilkas to July 1 approximately 
at 682 percent increase over same 
f theiod last year. Seasonal decline 
thereting in. Discounts and over- 

an@wances absorbing a big end of 


W car gross. 


nticalJsed cars: Stocks lower than at 
i wiDytime this year. Good used cars 


ed atlow prices in fair demand 


aho 


] New car sales in Idaho for June 
~ ped off from the month of 
oasky as follows. Total passenger 
‘sales up to date for Idaho for 
- Log? are 5,337 and for 1938 up to 
Gra- Same time, 4,064. Truck sales 
brat~ 1939 are 1,583, while 1938 sales 


lp pi- 


s an {0 the same date were 1,494. 


_ Used car sales during June held 
n in @ little better than new car 
1um-*S; With the result that used car 
i out'*Mtories were slightly reduced 


and «une. 
uck 





r teUsed Car Index 


tinc=, The average used car prices, 
obtleten from the weekly Used 
it of 27 Selling Prices chart, shows 


he following: 


High 

lingPr. Average ...... 549 
vide-Mlay Average ...... 542 
_lune Average ...... 527 

yY Average...... 525 

Aug. Average ...... 528 

, ‘ept. Average ...... 515 
} Average ...... 492 
Nov. Average ...... 481 
yaths. “OC. Average ...... 462 


ngs-ln, Average (’39) .*585 
cious leh, Average (’39) . 578 


tap ar, Average (’39) . 573 
‘pril Average (’39). 567 


3.50% fay Average (’39) . 576 
6 te lune 3,1939........ 580 
aaatne 10, 1939 ...... 575 
roldeslune 17, 1939 ...... 574 
maleline 24, 1939 ...... 573 


hly 1, 1939........ S71 
yaouering of higher - priced 


Low 
494 
487 
478 
469 
449 
441 
425 
412 
399 

*512 
519 
508 
504 
510 
515 
510 
508 
506 
505 


~ models lifts national aver- 
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A Pittsburgh Press, Sun Telegraph; New Orleans 
ies Uson Const ae erneea tn ton Times Picayune; Philadelphia Bulletin; Co- 


* & 
and 1938 Used Cars, as advertised in local a C S il P 
; Dispatch; Detroit News; Chicago Her- 
only used. yt se ar e€ Ing rices oy Cincinnati Post; Denver Post; 
wating includes’ Benen otaney ew York Los Angeles ‘Times Daily News; San Fran- 


Fimes, Journal’ Amerioen, “World-Telegram; (As Advertised, Week Ending July 1, 1939) cisco Chronicle; Seattle Times. 















MAKE Boston N.Y. N.Orl’ns Phila. Pittsb’g Col’b’s Detroit Chicago Cin’ti Denver L.Ang. S. Fran. Seattle Nat. Av. 

Buick “40” 38 [725-765|675-795 625-675 |775- |735-795|  - |625-745 |695-795|775-795| 795-875 |845- |695-925|825-845|722-805 
eens i ; 

°379595- = |595- |525-625 /595-695|550-595|550-575 495-565 |595- |625-645|625-675/695- = |745- |625-650|580-647 
























°36|465- _|395-470|475-515|375-495 395-425445-485|388-395 445-  |395-425|495-545, -_—_—(545-565/565-595|448-490 
Buick “50-60” "gg|845- | - (650-695, - | - | - (765- | - | - | - (|795-  (|795-  |875-925|770-815 
"374695- _\699- (575-645, - (665-695, - | - 645- |665-675/645- | - | -_~—«*|225- _—|640-690 
36] - (425-495/475-545|595- (425-495/595- |450- 475-435-485, - =| - | - —_(595-625/470-548 





Chevrolet Master Deluxe °389525-535|/545-595|445-575/470- — |545-595|525-595/475-525 |525- |495-525|575-645|550-715|545-675|625-665|527-593 
’37§395-460/459- = |375-450/395- \425-445/445-475|375-447 |465-  |425-475|475-495/425-598/400-545/525-545/424-490 













°361350-390|259- _|295-395/245-275|315-349/345-375|275-295| - _ |325-365|375-475|385-445|395-465|395-440|330-386 
Chrysler Six °38)725- _(645-665/695-765|645- |645-665|775- | - —«(695-_—(685-695|575-595|_- —«|795-_|775-815|670-722 
_”””-98§99495-565/479-585,450-625/495- | - | —- —(445-495/475-495)525-565|429-575|/595- |595-__|625-645/491-574 
°36/465- _|390-429/375-425, -  |389-395/445- | - (345-385-445) - | - | (510-5 25)405-447 
Chrysler Eight "ggj845- | - (650-725) - | - | - | - | - | - | = _|%795-850/695-850/845-895|746-833 


37 [659-745 |669-679|525-625|495- 
°361545-  |479-495|/385-425 
De Soto "38 - (595- 595-645, - |639- _|725- (665- |525- |595- | - | = 


‘37 - _|475-595|375-450, - _|425-495|525-505|415-425|475-|445-495|_-_|450-555/495- _|645-685|470-532 


36] - |380- |365-425)375- —_|325- - |425- |375-415|395- | -  |495-545/490-540|395-448 




























































Dodge |625-  |645-695|695-775|595-750|730-765|620-681 
ee 37 J465-475|515-525|475-575|465-495|465-485|525-545/399- |495-525|525- —_ |575-625|410-699|600-675|490-560 
36 [375- __ |375-410/445-4651325- _ |325-395|395-427|295-329|385- _|345-395|395-445/395-550/360-499|465-515|375-438 
Ford Standard °38 [450-499|435-475|/445-495, - _ |425-495/449-495|375-410 |475-515/437-475/495- |525-599525-  |545-585]460-506 
37 §375-399|360-395|350-375, - _|295-335)375-425|275-325 |325-365/345-365|375- _|385-435/445- _|425-445|353-392 
36 [225-235|235-285/245-275, - _ |195-265|277-295|175-210|195-245|195-237| - _|325-395|335-395|320-345|/256-290 
Ford Deluxe "38 )580- _|540-559|565-595|575-595|545-595|525-649|445-495 |525-565|495- —|575-625|625-__ |525-665|615-650|543-602 


37 1395-445 425-445 445-475 345-495 |345-375|415-495| 349-375 |375-425,395-425|445-495|345-445|345-495/445-475|390-451 























°36 [265-325 |325-375|250-350| 269-325 |315-325|225-250 |265-329|335-365|339-395|395-425|310-429|325-350|301-353 
Graham 7) - | - - |s- | - | - | - |- t|- . -__ |765- 
37] - |339- _|895-465,425-575|375- _|475-595| - (425-475, - |395-445|599- _ |565-599,535-575/437-544 
36)300- (325-345-350, - | - (s25- | - | - {345- | - | - (|399- |440-450|347-386 
Hudson Six 381 - | -  (|t25-750) - | - | - | - (585- | - - -__|__-  |620-685|643-718 
°37)495-579/545- __|495-525| |510-575|474-544 


364 - |345-395/385-445 























Hudson Eight *384645- |  - (675-735 - . ° ° 
*374639-_ |  - (550-625 l l 595-625|572-630 

| - (385-395, - |349- |445-465|365-441 

Hudson Terraplane -  |595-645|  -  |665-705|570-600 


|610-625|418-487 







(875-945|872-908 
725-765/625-895|725-775|665-750 








Lincoln-Zephyr 






-  |695-725|640-722 


Nash-LaFayette cee tee ae 
|485- =| |395- |595- (395-502 


| 
37 4365-495) 425-495) |395-445) |395- | |495- 



















Olds Six ’38]675-695'665-695|625-675) = - ~—[639-695,_—- -  |685-695|595-695 
’37 §495-535'495-569|425-495,  - = 1545-565|575-595)445-495 |525- — |545-589/595-645'525-565/495-665|630-695|525-583 
36 [385-435|395-450|375-425/475- 325-375|385-445|319-365 |395-  |425-489|457-495/445-495/395-495/495- 





Olds Eight 





Pontiac Six 









1495- 
350-395|395-425|399- 

























Pontiac Eight "38 
*37)595- (575-350-425, - ~—(525- | = | SC ] SC —C*dSG5-595| -  [495-545/495- _ |605-625|506-560 
°364395- |895-425/245-350, - |375- | - | - | #- (875-395) - |345-  |475-495|370-412 



















Packard 120 (845- = =|675-725| = - = |875-895)865- (727-795, - | - 





°37)545-695|575-579 550-575 |595-665|565-645|575-645/475-495| - | - 535-575 675-765|695-765|735-765|593-652 
"36 [425-469 445-495/300-485,365- _ |365-425|425-525|395-425425- | - |395-  |495-566|545-625|595-  |416-504 
Plymouth Deluxe 38 )525-585/535-995|595-695|390-575|539-645/495-575/499- | - [575- 1545-625|500-649|585-675|695-725/540-630 


°37)465-495|/435-469 445-485/435-465) 445-475 425-485) 315-369 [445-465 425-475|525-550/425-549|/415-545/595-625/445-496 
SS *361320-410/345-375|225-345|295-375|325-375/335-377|279-295 |345- _ |325-375/329-375/345- __|395-450|425-445/330-380 


























Studebaker Dictator |= —*(595-675,600- | - = (665- | = - = (645- = - | CUTCO”~SC«GG5- ~*|975-795|656-708 

*374495- (425-495 425-560 345-495/465-495/525-575, -  (475- | - |  -  (495- | ~ 1565-5951465-527 
——_____936J395- | - 1350-395] - —_—*(345-395/345-395|290-  1395- | -  |325- 1395- | - |445-465/357-407 
Studebaker President *880775- | - 695-785 685- | T9S- =| Ce | Cl | ll 85 TSC ~~SC*SY'95)-865| 740-810 
—————____997fs75- | - 495-5801 - |  595- —| ~~; ~SCiO- =|) -SCdTSC}SCd!SCSS*dY”S*«C”SS«*d 5-6 25/559-600 
SE ee ee ne - (445- | - | - | +- +| + +- '(495- (360- (505-5651426-500 
Willys __389425- 1295-365 325-375 365- | -  |385-  |295-3451445- | - 1-7 '395-  1245-295/410-425/340-382 
————________*87f- = 1195-295'200-295/285-245-2751295- | - | - (295-3251 - 289-325 - (265-295/253-301 
———_______86f = 145-185-225) = 199-(185- | - ~—|SC- ~SC«*dzG5-195' ~=- ~=«1~S~-~SC«O;*SC*«‘ Sd «OBE 


National Average, All Makes, July 1, 1939—$505-$571 
National Average, All Makes, June 24, 1939—$506-$573 


Used Car Selling Prices, as advertised in the classified section of metropolitan newspapers nationally, are compiled ex- 

clusively by Automotive News as a copyrighted feature. This is the first time anywhere that bona fide top and bottom 

prices have been compiled from published figures to establish the trend of the market and the resulting national index, 
Where no prices are quoted, no car of make and model was offered during the period covered. 
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New Passenger Car Registrations, All States for May, 1939-1938 ra 


Figures supplied by R. L. Polk & Co., New Jersey Motor List Co., and for New York City area by Sherlock & Arnold 


GENERAL MOTORS 
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lpances 


jen Bannerman, of Toronto, | 
__snager Of Hudson Motors of 
bamgada, Ltd., has been named to 
; duties as head of a newly 
izomned division to be known as 
advertising and merchandis- 
—— jepartment. 
ans@ new post, Bannerman will 
—t Canadian activities of this 
orn, division of the company 
ch was created primarily for 
ora@s purpose of developing and 
jinistering merchandising plans 
tic the assistance of Hudson dis- 
ytors and dealers. Bannerman 
ware continue to be in charge of 
| ertising and publicity for the 
——,dian company. 
orids 


ager 
orgis A. Hillebrand, assistant 
yvral manager for past two 





ida, js appointed general man- 
ager of McManus, 


John & Adams 
agency, ta k- 
ing over duties 


formerly held by 
Jumes R. Adams, 
exec vice-prez. 
Elimination of 
g. m. duties, 
which with ex- 
pansion of the 
agency has be- 
come a full-time 
fillebrand respons i- 
salam bility, will give 
ms freedom to devote his en- 
—— time to creative and service 
ylandy of important accounts. 
. illebrand, who's been with 
isettsnry and its predecessor for 21 
__ as, will continue as assistant 
higamsurer, a post he’s held for past 
) years. 


e 
‘ned 
ssippendix Products division of 
dix Aviation Corp. announces 
souratment of W. T. Brookins to 
home office staff of the Bendix 
uwtising and merchandising 
ntaM&rtment at South Bend. 
. W. Butterfield, advertising 
rask® merchandising manager, said 
__.. recent releases to Bendix 
vadatibutors of the Stromberg 
turetor and B-K Power Brake 
shireandising plans are examples 
he aggressive sales programs 
orsey? which Mr. Brookin’s work 
‘be identified.” 
exico ° 
___ ppliers 
Yorkytomotive industry suppliers 
-be prominent participants at 
olina' 1939 conference of the Na- 
al Industrial Advertisers Assn, 
be held Sept. 20-22 at the 
“New Yorker, N. Y. 
Ohio <luded among leaders of 11 
__Strial advertising clinics, 
oma “1 during the conference will 
‘yze problems submitted by 
egon “tion’s membership, will be 
ty M. Carroll, admanager Hy- 
— J Bearing division, General Mo- 
3 Ted Marvin, admanager, 
Tana wules Powder Co.; P. C. Sow- 
Y, Incandescent lamp depart- 
a General Electric; Stuart 
7 Valve Co.; A. K. 
%, Climax Molybdenum Co.; 
Kor liam F. McFee, director copy 
wssee Plans, American Rolling-Mill 
‘J. M. McKibbin, adv. and 
* Promotion manager, West- 
‘Ouse Electric & Mfg. Co.; H. 
an Petten, admanager, me- 
uleal division, B. F. Goodrich 
mont ,, 
“0, Fred Pinkerton, sales 
— tion manager, mechanical 
ginia “s division, U. S. Rubber Co.; 
— “es C, Chamberlain, adman- 
gion *, Jenkins Bros.; J. F. Apsey 
= admanager, Black & Decker 
sinla’ Co.; C. W. Ruth, assistant 
a advertising division, Re- 
“ce Steel Corp.; Guy Bartlett, 
*’ bureau, General Electric; 
*tt A. Wheeler, publicity 
“ager, Sales department, In- 
‘tional Nickel Co.; Robert 
‘on, Genera] Electric Co., and 
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Utah 
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nsin 
ming 
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mbia 


tal “td W. Harrison, advertising 
tes_ “ttment, Waukesha Motor Co. 


tal 


- Presentatives of several 


{ 
‘ertising agencies well known 
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= the automotive field also will 
i among the clinic leaders, in- 
cluding William Towne; Julian 
ran, treasurer, Rickard & Co; 
Ernest T. Giles, V. P. Ketchum, 
MacLeod & Grove, Inc.; O. S. 
Tyson, president of O. S. Tyson 
Co., and K. C. Sutherland, 
Sutherland- Abbott. 


Included among clinic discussion 
topics will be “Making the ad- 
vertising department a more 
potent company factor and why 
and how advertising men should 
get out into the field”; “Selling ad- 
Vertising to the sales force so they 
will use it and tying in the ad- 
vertising with the sales”; “Per- 
formance data and photographs— 
how to get and use them;” “How to 
sell management on providing an 
adequate budget”; “Direct mail 
for industrial advertisers”; “‘Mak - 
ing exhibits profitable at trade 
and industrial shows”; “How to 
determine readership value to 
business papers”; ‘“Publicity—how 
to prepare it for the trade pa- 
pers”; “Market information—how 
to get and use it”; “Measuring ac- 
tual results of individual ad- 
vertising campaigns”. and “Prep- 
aration of catalogues and _ sales 
manuals.” 


Survey 


Over 50 percent of readers sur- 
veyed expect to buy new cars 
this year, accurding to the Study 
of Homes just completed by the 
New York Herald Tribune. Of 
these 72 percent will be new cars 
and 25 percent used cars. 


Exactly 23.1 percent of the 
readers expect to change their 
make of car; 20.4 percent are un- 
Gecided and 56.6 percent believe 
they will buy a later model of the 
one they’re driving now. 


Milestone 


“Colonel” R. T. Stanton, dean 
of American advertising frater- 
nity, this week added another to a 
long list of birthdays, the latest 
being the ninetieth. 


Born in St. George, Ont., in the 
year of the great gold rush, Stan- 
ton came to the United States in 
1870. “The Great 
Divide,” a maga- 
zine with literary 
aspirations, pub- 
lished in Denver, 
became the 
“Colonel’s” step- 
ping stone to 
later advertising 
success. After- 
ward, Stanton 
went to work for 
Chas. Scribner & 
Sons and for 
Century Ma ga- 
zine which he 
represented for many years as 
western advertising manager with 
headquarters in Chicago. 

In the fall of 1894, Stanton, 
abetted by the late Thomas 
Balmer, then western manager of 
Ladies Home Journal, organized 
the Agate Club of Chicago, now 
the oldest advertising club in the 
United States. 

One of the first accounts booked 
by the “Colonel” was that of 
Proctor and Gamble whose ad- 
vertising patronage he retained 
for many years. Other early clients | 
were Swift & Co. Ransom E. 
Olds and W. K. Kellogg. It od 
to the “Colonel’s” salesmanship to 
land the first order—12 pages— 
for Packard automobiles, then 
built at Warren, O. by the Pack- 
ard Buggy Co. 





Stanton 


When the late Harvey Firestone | 


ent to Akron and set up busi- 
bs in a barn, the hay loft of 
which served as Office, it was 
Stanton who was the first adver- 
tising man to call on and sell the 
later tire tycoon. 


The “Colonel” also relates how, 


one day, he called on Henry Ford, 
finding him advertising - minded 
but frankly unable to pay cash for 
the space. Instead he offered to 


ay in stock 0 
Pe advertising he was willing to 





for the $1,000 worth | 
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engage. “We had a rule that pre- 
cluded all trades,” the “Colonel,” 
said, “else we might have cashed 
in handsomely on the deal.” 

Stanton now divides his time 
between Charleston, S. C., and 
Birmingham, Mich., a suburb of 
Detroit where one of his sons. 
Don T. Stanton, is director of sales 
of the Dodge division of Chrysler 
Corp. 


Tires 

Plugging its new RX tire, 
Pennsylvania Rubber Co. is 
using a national adcampaign 
embracing Colliers, Saturday 
Evening Post and Life. 

Local newspaper tieups, direct 
mail, dealer helps, metal signs, 
and outdoor advertising will 
augment drive for the new tire, 
which is manufactured by a 
new Super-Pressure curing pro- 
cess. 


Flicker 


New sound slide film, featur- 
ing 90 engineering advancements 
made by Pontiac Motor engineers, 
is now being released to Pontiac 


dealers subscribing to the com- 


pany’s film service. 
Titled “No Car on Earth Is Bet- 





SLE 


t ; : 


TO DETERMINE MEDIA preference of Pontiac dealers, F. 






A. Berend, ad 


manager, sent an advertising questionnaire to dealers throughout the nation. 
Photo shows dealers of Los Angeles zone filling out the questionnaire at a 
special dinner meeting. Left to right, H. W. “Pat” Patterson, Studio Pontiac 
Co., Culver City; W. A. Iverson, San Pedro Motors, San Pedro; W. I. Buffing- 
ton, Buffington Pontiac Co., Inglewood; and Harry C. Clark, Pontiac dealer at 


Compton. 





ter Engineered,” the film illus- 
trates and describes the foremost 
engineering advancements from 
the Pontiac engineering labora- 
tories and tells briefly of the en- 
gineers who were responsible for 
them. 


Film is designed to be! for past six months..... 


Chatter 


Oil City (Pa.) Blizzard (J. Ken- 


neth Staats, admgr.) is promoting 
new idea on safe vacation driving 


. . This Week mag rings up 


biggest dollar volume in history 


Brooke 


shown to both salesmen and pros-| Smith & French to handle ad- 


pects. 





simp 








le, 


Starting a car equipped 


‘vertising of Jas. Barclay & Co. 


foolproof, 


automatic 


with a Bendix Drive is as easy as ringing an electric door bell. 


You simply touch a button—and the Bendix Drive takes com- 


mand. Automatically, it takes hold, cranks, lets go, then pro- 


tects the starter from damage in case of inadvertent operation. 
The Bendix Drive keeps faith with the driver all the time. 
And motorists know it. Thus, they prefer the car that's 


Bendix- equipped. 


ECLIPSE MACHINE DIVISION 
OF BENDIX AVIATION CORPORATION 










ELMIRA, NEW YORK 


E 
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’ 100 YEARS ON RUBBER 
Chris 





Chapter XXVIIl—Algonquin Discovered 

H-m-m-p-h (if that’s the way you spell it), where was | 
in the memoirs when | took the left fork in the road, quitting 
the main stem so as to tell “my public” (I quote that “my 
public” so you won’t think I’m taking myself seriously in my 
autobiographing) all about such things as who built the first 
American gasoline car, the story of the first shows and the 
Glidden tours? I had to digress in this manner because I find 
it almost impossible to tell my tale in chronological fashion. 
So when a major event in automobile history pops into my early 
life in this industry, I have to go through with it, even if the 
end does not come until several years later. Which means | 
have to interrupt “Who, Me?” before I can resume the job of 
telling the happenings of a life that already has strung out to 
67 years. 


So right here I’ll slip in a couple of chapters or so about 
what hapened to the Motor Age rookie cub editor before he 
became acclimated to that hectic period from 1905 until say 
1910 when the industry really was finding itself. More 
happened in that half decade, I think than in any similar 
stretch in the automobile industry since. One might call it 
the glacier period, the industry finding itself, as it were— 
the glamour days when the car owner was an enthusiast who 
found romance and adventure in driving an automobile. In 
the light of what’s happened since, I think those owners really 
were responsible for making the industry what it is now. 
They carried the torch and it was their enthusiasm and sup- 
port that encouraged the manufacturers to carry on. 


The Motor Age work fitted me like a glove because it wasn’t 
much different than what I had to do editorially when I was 
on Bearings, the bicycle paper. After all, the cyclist and the 
early-day motorist were brothers under the skin. Editor 
Charley Root of this pre-Chilton Motor Age taught me the 
new language and Dave Beecroft, who was an associate edi- 
tor like me at the time, wised me up on the technical stuff, 
supplementing what F. E. Edwards taught me when I was 
his pupil in the Chicago School of Motoring. 


My chief worry was about my side jobs on the Chicago 
Daily News and the Chicago Tribune, automobile-editing for 
both those powerful papers, and writing motor columns, with 
publicity barred. Which meant that I had to create news with- 
out trade taint and of interest to the car owner in order to 
get extra money with which to buy new shoes for the babies 
that had come into the family. Both Audrey and Eleanor had 
spares because of this drudgery (writing on the side) that 
I had to go through. 


Looking around, I found an ally in the Chicago Automobile 
Trade Assn. and sold Joe Gunther, then with Rambler and 
later with Apperson and who was one of the early presidents 
of the CATA, on the necessity of creating the kind of news 
that would be acceptable to my clients, the News and the 
Tribune. I struck oil in Joe—he saw the value of breaking 
into print with the activities of the association and contests 
were the only means of making the dailies. He agreed with 
me that promoting contests was the short cut for both of us 
to follow. 


Already the CATA was using the annual orphans’ day out- 





ALGONQUIN is discovered by the CATA pioneers. Third from left 
is Joe Gunther, who cooperated with the author (second from left) in 
promoting contests in Chicago. Scene shows foot of Phillips hill, 
which was used for the morning climb, a quarter mile in length and 
15 percent grade. A standing start was used. 
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ALGONQUIN became a national event and in later years the vil- 
lagers built a special hill in the center of the town which was used 
only for this classic. 


ing as a publicity getter, but | wanted to feed “my public” 
raw meat, so I induced Joe to cooperate and do something 
in the way of hill climbs and reliability runs. So our first 
venture was the promotion of a hill climb. But where to hold 
it? Hubbard’s Woods to Chicago’s north and just the other 
side of Evanston, had the only grade in the vicinity that 
could be called a hill and that was stretching a point to dub 
it that. That’s where the Chicago dealers had to go with 
their prospects when they wanted to give a hill climbing 
demonstration. And that “hill” wasn’t more than a quarter 
mile long and not more than 15 per cent grade. And you 
couldn’t get a running start at it. 

Which reminds me of how once Ralph Temple, the first 
CATA president and who in his time represented more dif- 
ferent makes of cars than any other Chicago dealer, took a 
prospect to Hubbard’s Woods and pooh-poohed the hill. ““Why, 
that’s so easy I can go upit in reverse,” he said. He couldn't do 
it in high to save his soul. And this reverse demonstration 
actually fooled the prospect and made a sale. 


* *k * 


Becomes Annual Event 


But we wanted a real hill but didn’t know where to find 
one within gunshot of Chicago. So we had to go 50 miles 
into the western hinterland to find anything that resembled 
one. We found an apology at Algonquin, Ill., just the other 
side of Elgin. In fact, there were two “hills” there, one 
going into the village and the other going out of it. The enter- 
ing “hill” was a quarter mile in length and of 15 per cent 
grade and the other a half-mile of 10 per cent grade. So we 
decided to have one climb in the morning up the short hill and 
from a standing start, and the other in the afternoon up the 
half-miler and with a flying start. You had to compete in 
both events and they were run under a ton-mileage formula 
that no one could understand outside of possibly the technical 
committee, which consisted of F. E. Edwards, Dave Beecroft 
and Berne Nadall. 


Crude, I’ll admit but we got away with it and we made 
it an annual event that became national in character and which 
lasted for five or six years. Why, we used to get as many as 
20,000 spectators from Chicago and its environs and it is my 
opinion that it ranked as the leading hill climb of the country, 
with entry lists that included every make of American cars 
and brought into action the leading drivers of the country. 
And of course it was for stock cars only. 


Those days the manufacturers were so anxious to break into 
the publicity limelight they were not afraid to take a licking 
if they had to. Nowadays car makers will not support stock 
car contests because of the fear of being beaten. If promotors 
could guarantee each a victory there still would be factory 
support for such contests. As it is the Gilmore economy run 
to Yosemite is the sole survivor and that’s because the dealers 
enter the cars and not the factories, which makes a swell alibi 
for a defeat. Gilmore splits his field into classes so nearly 
everyone gets something to hang a ballyhoo on, with the sweep- 
stakes really evolving a definite victor. And the Yosemite 
affair is stock. Mebbe that’s the answer. 


We had the cream of the crop at Algonquin—Pierce-Arrow, 
Columbia, Stoddard-Dayton, Knox and so on down the line. 
As I recall it, the honors in that first climb went to an owner 
entry, Andrew McNally of the McNallys who publish maps, 
whose Pierce-Arrow was driven by Henry Paulman’s driver, 
Paul Hoffman, Henry being the Pierce-Arrow dealer. And 
again this reminds me that when I was in California last 
January I got a phone call at the Ambassador from a Paul 
Hoffman, not Studebaker’s Paul, but Henry’s Paul. He’s 
been a postal clerk at Hollywood for more than 20 years and 
doesn’t drive any more. 


Editor’s Note: This is the twenty-eighth instalment of Chris 
Sinsabaugh’s memoirs. Subsequent instalments will appear 
in succeeding issues of Automotive News. 





Seafe Will Direct — 
White Horse Sales 8] 
For White Motot— 


CLEVELAND.—Lincoln 

Scafe, who for 19 years canal | 
the Fisher Body plant in Cleve” Pr 
land, has joined will ' 
the White Motor pW 
Co. as sales man- . f 
ager of the White > 
Horse division, : 
according to 
President Robert a : 
F. Black. Scafe , on I 
will make his 
headquarters in 
Cleveland. 

“We are sep- B F 
— the sales _ a ifor C0 
of our new White by 
Horse truck from ~ oe - . q 
our other bus and truck mod c 
and placing its direction ose aa, 
Scafe,” Black said. “The new 7 
light truck designed to render gp"? 0 
entirely new type of house-tg . > 
house delivery service for bakep!®?8* 
ies, dairies, florists, laundries, dey? 
cleaners and department stores’ é 
was put into production a feg@tions 
months ago.” vrung 

Scafe was appointed comptroll 
of the Fisher Body plant when 7 . 
was opened in Cleveland in 1939” 1 
Two years later he became gen: o¢ 
eral manager. Under his man” : i 
agement the business continuees 
to grow until it was the larges 7 
single employer of labor in Cleve? * 
land, having more than 9,000 or “e 
its payroll when Scafe resignec - 
several months ago. ‘i 


Willys Appoints Call 
Roberts to Sales To 


Promotion Posts 


TOLEDO.—Darrell C. Roberts“ to 
for six years associated with the@8e 
sales promotion department @- 

Chrysler Sale 















of Roberts’ 
pointment wa@ 
made by M. r 
Golden, salegm 
manager wh 
said Roberts wil 
assist him or¢,R, ¢ 
Darrell Roberts sales promotion 
work. ar al 
Golden said sales promotiom wid 
work will play an important partomoti 
in Willys-Overland’s 1939 an@n wit 
1940 program and that Roberts ig 12 ye 
well qualified to step into the im-The ak 
portant duties which wil) he as«mediat 
signed to him. 2 accel 
ss Mac 








Johnson Named teres 


. ] 
Sales Director ,™ ; 


Of GM-Canada:} ¥, 
(Continued from Page 1) better 


manager of dealer accountin wood | 
serving there for two years. ID ye # 
°32 he was made zone manager 18. ll 
Baltimore, returning to Detroit im. . ¢ 
°83 as zone manager. In ’34 h¥ mob 
became Chevrolet regional mane, mode 
ager in the southwest, with head= 

quarters in Dallas. General Sales 

Manager W. E. Holler recalled 
him to Detroit in ’38 and mad 
him one of his assistant gener: 
sales managers, which job he held 
until the Canadian call came 
along. 















Tire Exports Value 
Gains 34% in May 


WASHINGTON. — Exports_ of 
rubber tires from the United 
States during May this year were 
valued at $1,466,664, an increas€ 
of 34 percent compared with May, 
1938, when the value was $1,094, 
600, according to the U. S. depart- 
ment of commerce. al 

Forei shipments of ru 
tires a @s first five months of 
the current year were valued at my 
$7,027,662, an increase of 27.3 per- tdler, 
cent compared with the corre- "8 ual 
sponding period of 1938, statistiC$ re sec, 
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in R valified in contests 
anager - the daily news- 
Cle Probably 80,000 spec- 


«1 watch the battle of the 
ie “ “Holler, general sales 
x of Chevrolet, who never 
w one of these events, has 
4 to be present this time 
»wn not only the national 
,ion but the international as 
For the derby attracts 
jons from Panama and 










s * * 


"ar CONDUCTOR also finds 
i for comment in the appoint- 
Seafe’ ‘of Johnny Johnson as di 
ot of sales for General Motors 
nada, who for 16 years has 
und@ with Chevrolet in_ this 
e n@¥~ just stepping out of the 
der ar assistant general sales 
1se-G as ger under Bill Holler. 
ica’s loss is Canada’s gain. 
’ y gets high up on the 
2 einion’s ladder through climb- 
“so ‘ung by rung in this country. 
1 * ¢ ®# 


mod 


trollesoKING BACK some_ three 
hen i. the conductor recalls his 
| 1920, real contact with Johnny 
> SCM. he was Chevrolet’s regional 
Maver in Dallas. The conductor 
tinued’ fying American on his first 
“lk ees, to Los Angeles. At Fort 
00 Veh he had a lay-over of four 
signee in the evening to catch the 





idson Promotes 
tall and Biggar 


os To New Positions 


OStrrorr. — Promotions of C. 
bert “all to the post of general sales 
h the@ager of Hudson Motors of 
Canada, Ltd., and 
Murray P. Big- 
gar as assistant 
general sales 
manager, were 
announced here 
Friday. The ap- 
pointments were 
made public by 
George H. Pratt, 
general sales 
manager of the 
Hudson Motor 
or Car Co. 
oe Both Gall and 
gar are natives of Canada and 
otiom widely known in Canadian 
partomotive circles, Gall having 
an@én with the Hudson company 
‘ts ig 12 years and Biggar six years. 
- imeThe appointments are effective 
» asemediately and were made upon 
? acceptance of resignation of 
ss Mackinnon. 





n 
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terest Is Spreading 


- In Management Course 
CHICAGO. — Considerable _in- 
da™ is being manifested by deal- 
| sin the new personalized course 

ibetter business management, F. 
ting-"00d Hunt and Associates here 


r inthe course, conducted entirely 
t in’ Mail, is designed to correct 
| hey current ills of the retail 
an=mobile business through use 
»ad= Modernized management. 


rks 


(Continued from Page 1) 


Chris 
Sinsabaugh 


sleeper plane. He was expected to 
have dinner with an automobile 
editor in Fort Worth. 

As he got out of the ship some 
15 “cowboys” grabbed him, 
hustled him into the airport and 
put him in a cowboy outfit—made 
him a two-gun man. But the 
“cowboys” really were dealers and 
this Jimmy Johnson headed the 
party. The conductor was put 
aboard a 1906 Buick in the saddle 
on the bonnet and paraded around 
town, winding up at the Fort 
Worth Club where the famous 
publisher, Amon Carter, threw a 
party for the man from Detroit. 

* 

BILL CALLAHAN is going to 
squawk unless the column gets off 
the first page, so the conductor 
will wind up with his expedition 
into the Dominion of Canada last 
Tuesday night. With Our Own 
Bill Cotton from Chicago and his 
“little flower,” otherwise Mrs. 
Cotton, we were dinner guests of 
Tom Walsh, who handles Chrysler 
advertising in Canada. We et at 
Thomas’ Inn, front porched at 
Walsh’s home, saw the meteor 
and then started for the States. 
Coming into this country at De- 
troit, we got in a jam with the 
customs. Cotton had left the key 
to the car trunk at the Fort 
Shelby and customs refused to let 
us through until, they could see 
what was in the trunk. It might 
have been an alien and they 
wouldn’t take any chances. 

There was nothing left for Bill 
to do but phone the hotel and 
have a bell boy taxi over with 
the key, a delay of about an hour 
and it cost him $1. There were 
chinks in the trunk it is true, but 
no capitalized Chinks and nothing 
but space. Which gave us a clean 
bill of health. 


Pioneer Dealer, 
Linscott Is Dead 


BOSTON.—James M. Linscott, 
pioneer automotive dealer who 
signed the first dealer contract 
and received the first car pro- 
duced by the Reo Motor Car Co., 
in 1905, died here last week. He 
started in the bicycle business, 
and his annual Linscott road races 
had entries from many states. 

Mr. Linscott was an exhibitor 
in nearly every Boston automobile 
show from its early days; was a 
member of the Boston Automobile 
Dealers Assn., and sold Reo cars, 
trucks and buses until he retired 
four years ago. He earned the 
title “Trainload” Linscott for be- 
ing one of the first dealers to ever 
order cars in large lots. 





Canadian Imports Up 

MONTREAL. — More automobiles 
were imported into Canada in May 
than in either the previous month 
or the corresponding month last 
year, the total being 2,879 units com— 
pared with 1,886 in April and 2,334 
in May, 1938. The number from the 
United States was 2,750, of which 
passenger automobiles valued at 
$1,200 or less totaled 2,484. Parts ed 
automobiles were imported to oe 
value of $1,837,000 as against $2,292,- 
000 a year ago. 
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er- ILLION DOLLAR Dodge truck 
er, president of the Chicago 


— "t secretary of the association, 
ender-Rieger, Inc.; James 
se dealers who are members 0 


rder. 
Dodge Dealers Assn., 


icago. Seated 
h and Michigan Ave., Chicago. oe anding, 


odwin and 
_ soothe association truc 


satisfied, George 
the snittal ender 
truck display 
re="a million dollars’ worth of Dodge trucks f0F UN€ Sir bore Hedeen, execu- 


king supremely 
Loo & signs 


for the new 
left to right, are Abe Bender 


art, rominent Chicago 
ee k committee. 


Survey 


(Continued from Page 3) 

Of the Oldsmobile buyers inter- 
viewed, 14.3 percent had consid- 
ered Buick and 11.8 percent had 
seriously considered Pontiac. 
Other competition was from 
Dodge, Chevrolet, Plymouth and 
Chrysler. 47.8 percent considered 
only Olds. 

Hudson found its competition 
more divided, although the chief 
consideration given to other cars 
by Hudson buyers was to Plym- 
outh with 9 percent of ultimate 
Hudson owners first having con- 
sidered Plymouth. The same in- 
terest was shown by these buyers 
in Buick. Other competition was 
from Chevrolet, Dodge, Pontiac 
and Studebaker, with an average 
of 7 percent of Hudson buyers 
having considered these cars. 39.8 
percent considered only Hudson. 

Nash competition came largely 
from Buick, with 9.1 percent of 
Nash buyers first considering this 
line. Dodge, Studebaker, Chevro- 
let, Plymouth, Chrysler, Oldsmo- 
bile, Ford, Pontiac and Packard 
also were considered. 43.4 percent 
considered only Nash. 

Competitors Listed 


Buick’s first competitor was 
Packard, although only 6.1 percent 
of the Buick buyers had consid- 
ered this make. Other competi- 
tion which was considered by 
fewer Buick buyers than Packard 
were: LaSalle, Chrysler, Oldsmo- 
bile, Dodge, Chevrolet, Pontiac and 
Studebaker. 55.2 percent consid- 
ered only Buick. 

Chrysler competition was 
strongest from Buick, with 17.5 
percent of Chrysler buyers also 
considering Buick. Dodge was 
next, winning looks from 7.1 per- 
cent of the Chrysler buyers, and 
other competition was from Stude- 
baker, Packard, De Soto, Plymouth 
and Oldsmobile. 45.5 percent con- 
sidered only Chrysler. 

Packard also found its greatest 
competition from Buick, with 16.9 
percent of its buyers considering 
that line. LaSalle, Oldsmobile and 
Studebaker also were mentioned. 
57.4 percent considered no other 
make. 

Studebaker also had 11.6 per- 
cent of its buyers considering 
Buick, the survey shows. Plym- 
outh, Oldsmobile, Dodge, Chevro- 
let and Pontiac were also consid- 
ered, while 47.3 looked at no 
other line than Studebaker. 

Zephyr buyers, to the tune of 
11.5 percent of the total, looked 
at Buick, while others looked at 
LaSalle, Chrysler and Packard. 
66.6 percent considered no other 
make than Zephyr. 

Other Reasons Given 

Of the Cadillac buyers 12.9 per- 
cent considered Buick, while the 
next competitor was Packard, 
claiming the attention of 4.8 per- 
cent. LaSalle, Zephyr and Chrys- 
ler also were considered. 70.8 per- 
cent considered Cadillac only. 

Among the LaSalle buyers 19.7 
percent considered Buick, 11.5 
percent Packard, and 5.7 percent 
Zephyr. Other competitors were 
Chrysler, Oldsmobile, and Cadil- 
lac. 48.4 percent considered only 
LaSalle. 

Buyers of Packard models, 
numbering 16.2 percent of the 
total, also considered Buick. Cad- 
illac was considered by 7.2 per- 
cent and LaSalle by 5.4 percent. 
63.1 percent considered only Pack- 
ard. 

This is interesting data revealed 
by only one phase of the Crowell- 
Collier survey. Reasons for not 
buying the cars considered will be 
discussed in a later articile, based 
upon the finding of that section 
of the survey. 


Stock-Car Race Set 


For Aug. 26 in N. Y. 
WASHINGTON.—Ralph DePal- 
ma reports he has completed plans 
to conduct a stock-car race at the 
Roosevelt Raceway. The distance 


is to be 250 miles for a total purse | 


of $7,500. The event is to be held 
on Saturday, Aug. 26, and is to be 
restricted to 1939 mode] cars. 

He has organized a group of 
automobile dealers to underwrite 
the project for $40,000. He also 
states that negotiations with the 
owners of the property have been 
completed. 


| president. 
| mobile circles here for 25 years, has 
| been a Reo wholesaler and retailer for 





HUGE NEW CAR DELIVERY building for Rouge plant. This is an archi- 
tect’s rendering of the new $500,000 car delivery building now under con- 


struction at the Ford Rouge plant in 
road a mile in length will be used in 


Dearborn. A new final assembly test 
connection with the new building. 


New Car Delivery Building 


Under Way 


DEARBORN.—A huge new car 
delivery building, to cost approx- 
imately $500,000, is under con- 
struction at the Ford Rouge 
plant. The new building will be 
ready for use before autumn. 

The structure will replace a 
smaller building now in use and 
provide more adequate facilities 
for handling car distribution from 
the Rouge plant to dealers in 
Michigan, Ohio, western Penn- 
sylvania, West Virginia, northern 
Kentucky and Indiana. 

It will also provide additional 
space required for accomodating 
the increased production on the 
three assembly lines at the Rouge 
plant, resulting from the intro- 
duction of the Mercury 8 last 
fall and an expanded volume of 
sales during the last few months. 
Storage will be available for 500 
cars. 

The building will be 680 feet 
long and 300 feet wide, of one- 
story steel construction, with 
brick facing. Seven hundred and 
40 tons of steel will be required 
for the structure. Bryant and 
Detwiler Co. are general contract- 
ors. Whitehead & Kales Co., Riv- 
er Rouge, has the structural steel 
contract. s 

As part of the project a new 
final assembly line mile test road 
is being built adjoining the north 
end of the new building. Cars 
and trucks driven off the assembly 
lines will be finally inspected in 


Cadillac-LaSalle 
Sales in June 


Top °38 by 43% 


DETROIT.—Continued strength 
of the Cadillac-LaSalle retail mar- 
ket was reflected this week in a 
report by General Sales Manager 
D. E. Ahrens that showed June 
customer deliveries 43 percent 
above the same period of a year 
ago. 

“The percentage of improve- 
ment over 1938 is the highest 
comparative increase thus far 
registered this year,” said Ahrens. 
“It is 12 percent better than the 
margin we scored in May over 
1938. 

“With the 3,010 units of June 
added to previous deliveries of 
1939 models, Cadillac-LaSalle has 
an accumulative total of 30,494 
cars. The figure is a third better 
than the similar span of a year 
ago.” 


Stater Will Head 


Dealers on Coast 


SAN FRANCISCO.—Motor Car 
Dealers Assn. of San Francisco, 
Inc., has elected the following of- 
ficers: 

Glen C. Stater, president; Les 
Vogel, vice - president; George 
Doherty, secretary; Ernest Ingold, 
treasurer. 








Nash Names Dealer 


DETROIT —Appointment of Tower 
Auto Service as dealer for Nash Mo- 
tors is announced by Lee W. Force, 
Force, prominent in auto— 


the past 21 years. He is vice-president 
“ the Detroit Automobile Dealers 
ssn. 


at Ford Plant 


the delivery building. Part of the 
inspection will include a “cloud- 
burst” test in which the bodies 
will be subjected to a flood of 
artificial rain to assure the storm- 
tightness of the bodies. 

Following this the cars will be 
driven out on the new test road 
for a careful check. After the 
vehicles are passed by the inspect- 
ors following the test run they will 
be returned to the building for 
installation of radios, heaters, or 
other accessories as ordered, and 
then moved along to the car 
distribution section. 


The new building will be served 
by two railroad tracks under 
roof, where cars destined for de- 
livery by rail in the territory 
served by the Dearborn assembly 
lines will be loaded. 


Pittsburgh Plate Glass 


To Modernize Plant 
PITTSBURGH.—A_ $1,700,000 
modernization program for the 
Pittsburgh Plate Glass Co. No. 4 
works at Ford City, Pa., is an- 
nounced by H. S. Wherrett, presi- 
dent. 

“The project,” Wherrett said, 
“involves a reconstruction of near- 
ly half the furnace capacity of the 
plant. A portion of the pot fur- 
naces will be replaced with a new 
continuous tank and lehr, similar 
to the one recently installed at 
the company’s Crystal City (Mo.) 
plant.” 


Heads Dealer Body 


NEW BRUNSWICK, N. J.—Louis B. 
Migliorini, head of the Rutgers Chev- 
rolet Co. here, was elected president 
of the newly formed Jersey Chevrolet 
Dealers Assn. at an organization meet- 
ing of the statewide group at the 
Roger Smith Hotel here June 2. 


uyy’s beautiful!” 
“Hs wonderfy]!““ 


“W's colossal!” 
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STUDEBAKER SALES EXCEED 
ENTIRE YEAR OF 1938! 





Tremendous public demand for 
Studebaker Champions, Commanders and Presidents 
moves Studebaker up to 9th place 
in national registrations! 


I YOU want proof that there’s plenty 
of opportunity for independence in 
American business—here it is! 


Studebaker, the Great Independ- 
ent of the automobile industry, has 
just completed a spectacular six 
months of progress. 

Factory deliveries of Studebaker 
automobiles, commercial cars and 
trucks for the 6-month period from 
January 1 to June 30 this year were 
greater in volume than for the 12- 
month period from January 1 to 
December 31 of last year. 


In national passenger car registra- 
tions, Studebaker moved up from 
13th place in 1937 to 10th place in 
1938 to 9th piace for the first 5 
months of 1939—and, according to 
latest available reports, to 8th place 
for the months of Mayand June, 1939. 





pT as7\ dale) 


World’s newest and finest 
lowest price car 


600 


and up, completely equipped 
at factory, South Bend, Indiana 


Studebaker’s June and second quarter 
were the largest since 1928. Studebaker 
has added nearly 700 substantial new 
dealers since March 1, 1939. 


Your opportunity to “‘ go places’’ 
and make real profits 


If you want to make real progress and 


STUDEBAKER 


The Great Independent 








profits, now is the time to-enlist under 
the flag of Studebaker, fastest moving 


organization in the automobile busi-_ : 


ness. You get the hottest line in America 


to sell—and as the Great Independent - 
among automobile manufacturers, { 
Studebaker respects your independ- | 
ence without prying, intruding or ofh- | 


ciously dictating to you. 


For full franchise facts write me today : 


—or, if you prefer, just mail the attached 
coupon. 


(isi Nifn mss 


THE STUDEBAKER CORPORATION 


SOUTH BEND, INDIANA, 






TEAR OUT AND MAIL TODAY 


CO SEES EEE ESSE EEE EEE O EEE EE OOO ES 7 
' 
‘ 


‘ PAUL G. HOFFMAN, President 
‘_ The Studebaker Corporation, South Bend, Indiana 


- ‘ 
: Please tell me what the Studebaker franchise can 
' mean to me in increased opportunity and profits. 1 
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